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Board of Studics in Faculty of Commerce & Management

Sridev Suman Uttarakhand Vishwavidhyalaya, Badshahithaul, Tehri-Garhwal

(Pt. Lalit Mohan Sharma Campus Rishikesh)

Proceedings of First Annual Meeting of Board of Studies
in accordance with

National Education Policy 2020

Following the provisions specified in National Education Policy 2020 for the new academic
curriculum (Syllabii), for the modifications and additions in the Syllabii as per section of 13(7)
and section of 35 (1) University Statutes, the constitution of the
Board of Studies in Commerce & Management, Sridev Suman Uttarakhand Vishwavidhyalaya,
Badshahithaul, Tehri-Garhwal (Pt. Lalit Mohan Sharma Campus Rishikesh) is hereby notified by
Honorable Vice- Chancellor as follows vide notification 06/SDSUV/Administration /2022 dated

6™ August 2022.
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Question Paper Pattern

Marks: 100 (End Semester: 75 & Sessional : 25)

Time: 3 hrs
This question paper consists of two sections, ‘A’, & ‘B’. Section ‘A’ consists of
leight short-answer type questions, out of which students have to attempt any five
Each question of section ‘A’ is of 6 marks. Section ‘B’ consists of six
ts have to attempt any three questions. Each

questions.
tions, studen

long answer type ques

question of section ‘B’ is of 15 marks.
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Year-wiseStructureofBBAwithResearch

Industrial
Subjectl | Subjectll | Subjectlll Subject |5 cational Co- Training/
v Curricular | Survey/
— i o Project )
Major Major Major Minor/ | Minor “Minor | Major | Credits
I R R Elective
4/5/6 4/5/6 4/5/6 0/4/5/6 3 2 3/6/8 TotalCredit
- Credits | Credits | Credits | Credits | Credits Credits Credits
Inter/Intra
Co- Faculty Semester
vear [sem. OownF OownF OwnF Other | Vocational Curricular related‘tom Total (year)
aculty aculty aculty Faculty | Faculty P ainSubject
Th-1(6)or | Th-1(6)or Th-1(6)or 1 18+(0/
I Th-1(4)+ Th-1(4)+ Th-1(4)+ 1 3) 2 4/5/6)+ 23 26
Pract-1(2) | Pract-1(2) Pract-1(2) 3+2
1 (0/4/5/6) Certificate
Th-1(6)or | Th-1(6)or Th-1(6)or 1 18+(0/ 23 inBusinessA
0| Tha@e | Thap | Tha(an a) 2 4/5/6M  146) | ministratio
Pract-1(2) | Pract-1(2) Pract-1(2) 342
Th-1(6)or | Th-1(6)or Th-1(6)or 1 18+(0/
m| Th-1a)+ | Th-1(4)+ | Th-1(4)+ . ) ) a/5/6)+ 23 0
Pract-1(2) Pract-1(2) Pract-1(2) 3+2 .
2 (0/4/5/6) Diploma
Th-1(6)or | Th-1(6)or Th-1(6)or 1 18+(0/ 23 inBusiissA
v | Th-1(4)+ Th-1(4)+ Th-1(4)+ (3) (2) 4/5/6)+ (46) ministratio
Pract-1(2) Pract-1(2) Pract-1(2) 342
B Th-1(6)or | Th-1(6)or Th-1(6)or SummerTrai
Vv | Th-1(4)}+ Th-1(4)+ Th-1(4)+ 2) ning 18+243 23 138
pract-1(2) | Pract-1(2) | Pract-1(2) 3) aactielor
3 Th-1(6)or | Th-1(6)or Th-1(6)or WinFer 23(4 ofBusinessA
vi| Th-1(4)+ | Th-1(4)+ Th-1(4)+ @) Training( | 18+2+3 6) ministratio
Pract-1(2) Pract-1(2) Pract-1(2) 3)
Th-1(6)or | Th-1(6)or Th-1(6)or Dissertation
vil | Th-1(4)+ Th-1(4)+ Th-1(4)+ 2 Proposal | 18+2+3 23
Pract-1(2) Pract-1(2) Pract-1(2) (3)
Marketing | Marketing Marketing 108
Research/ Research/ Research/ 1 Bachelor
4 HumanRe | HumanRe HumanRe (0/4/5/6)| Workshopi Dissertation 18+(0/4/ withResear
sourceRes | sourceRes sourceRes nSPSS,R Project 33 inBusinessA
vill| earch/Fin | earch/Fin earch/Fin and (2) (8) 5/6)+3+2 (s6) | ministratio
ancialRes | ancialRes ancialRes LateX.(2) +
earch(6) earch(6) earch(6)

“
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Syllabusfor
BachelorofBusinessAdministrationwithResearch

Credit

Year | Sem. Subject | Paper Code PaperName
1T 77| BBAIOI | Busincsskiconomics I BT
I Block] - n
|| | BBAI02 | BasicAccounting -
3 sinessStatistics
| I Block? BBAT10! Blfqm'chlalmtlw
|| BBAIl04 PrinciplesofManagement -
BBA105 | BusincssEthicsandGovernance
I Block3
BBA106 | ComputerFundamentals
I Blockd BBA201 Orgflnlsallf)nalBehav1our
BBA202 | BusinessFinance

1 I Blocks BBA203 | HumanResourceManagement
| BBA204 | MarketingTheoryand Practices
BBA205 | BusinessMathematics
II Block6 : -
BBA206 | ProductionandOperationsManagement . -
BBA301 | Management&Cost Accounting
I | Block7. ™ RBA307 | Business Law
: BBA303 | AdvertisingManagement
2 m Biocks BBA304 | IntroductiontoBusinessAnalytics
Block9 BBA305 | Business Communication
BBA306 | BusinessEnvironment

Block BBA401 | SupplyChainManagement

10 BBA402 | ResearchMethodology

Performance Management and
Block BEA403 CompensationManagement

2 v )
: BBA404 | EntrepreneurshipDevelopment

v Block BBA405 | InvestmentAnalysis&PortfolioManagement
12 ‘BBA406 | RetailManagement

v Block BBA501 | Direct andIndirectTax
13 BBA502 | MarketingCommunication

3 v Block BBA503 | Small businessmanagement

14 BBAS504 | Salesmanagement

v Block BBA505 | Industrial Relations&LabourLaws
15 BBA506 | WorkingCapitalManagement

VI Block BBA601 | ProjectManagement
16 BBA602 | MarketingofServices
3 VI Block | BBA603 | Agricultural andRuralMarketing
17 BBA604 | InternationalBusiness
VI Block BBAG605 | StrategicManagement
18 BBA606 | TrainingandDevelopment

3
3
3
3
3
3
3
3
3
3
3
3
3
3
3
3
3
3
3
3
3
3
3
3
3
3
3
3
3
3
3
3
3
3
3

Option1:MarketingManagement
VI Block BBA701 | ConsumerBehaviour 3
19 BBA702 | InternationalMarketing 3
| v Block BBA703 | BrandManagement 3
47 20 BBA704 | DigitalMarketing 3
VI Block | .BBA705 | SalesandDistributionManagement 3
21 BBA706 | Agri-businessManagement 3
Option2:FinancialManagement
3

VII | Block | BBA711 | Advance Accounting l




22 BBA712 | InvestmentDecisionMaking 3
VI Block BBAT713 | SccurityAnalysisandPortfolioManagement 3
23 BBA714 | International FinancialManagement 3
VI Block BBA715 | Mcrchant BankingandInvestmentBanking 3
o 24 | BBAT716 | FinancialDerivatives 3
____Option3:HumanResourceManagement
VII Block BBA721 | HumanResourceDevelopment 3
o 25 BBA722 | PerformanceManagement 3
VI Block BBA723 | LegalFrameworkfor GoverningllumanRelations 3
26 BBA724 | PerformanceManagement 3
VI Block BBA725 | CompensationManagement 3
27 BBA726 | GlobalHumanResourceManagement 3
Option4:OperationsandSupply ChainManagement

Block BBA731 AdvancedstrategiesinOperationsandSupplyChain 3

Vil 28 Management
BBA732 SupplyChainAnalyticsandStrategicplanning 3
Block | BBA733 DemandandRevenueAnalytics 3
Vil 2 BBA734 DigitalSupplyChainManagement '3
Block | BBA735 CircularEconomyandSustainableMaterial Planning 3
Vil 30 BBA736 AgileSystemsandLeanManagement -3
VI Block | BBA737 | DissertationReport 6

“




Ycar-1/Semester-1

Year mScrn].i | Block | Paper Code | PaperName ) - EIC_(IIli
BBA101 Businessliconomics 3
1 Bockl - -
BBA102 | BasicAccounting 3
1 . Bock] BBA103 lhfsm.css.Statlsncs 3
kkkkkk | BBA104 PrinciplesofManagement 3
I Bockl BBA105 BusinessEthicsandGovernance 3
||~ |BBAIO6 | ComputerApplicationinManagement 3

i Progrétglﬂg/;(‘fléﬂsisi:;i)ﬁeigrrﬁe’é' [ * Year:First Semester:First
Block 1

Course Code:BBA101 | CourseTitle: BusinessEconomics

Courseoutcomes:
The aim of the course is to build knowledge and understanding business economics among the student.

Thecourse seeks to give detailed knowledge about the subject matter by instilling them basic ideas about
businesseconomics. Theoutcomeofthe course will beas follows —

To provide knowledge about business economics.

ToprovideknowledgeaboutDemandAnalysis. ToDeter

mine Production andcostanalysis.
ToMake aware withpricingandprofitmanagement.
Credits:3 Compulsory
Max. Marks: 25+75 ‘ Min. Passing Marks:
TotalNo.ofLectures-Tutorials-Practical(inhoursperweek):L-T-P:2-1-0
Unit Topics No. of
Lectures
Total=30

Introduction to Business Economics: Nature and Scope of Business Economics,
itsrelationshipwithothersubjects.Fundamental EconomicTools-

1 | Opportunitycostconcept,Incrementalconcept,Principleoftimeperspective,discountingpri 6
ncipleand
Equi-marginalprinciple.

Demand Analysis: Concept of Demand &amp; its determinants. Price, Income
Ii | &amp;Substitutioneffects,Elasticityofdemand:meaning,types,measurementandsignifica 8
nceinmanagerialdecisions, Revenueconcepts,

Conceptofdemandforecastingandmethodsofdemandforecasting.

Production and Cost Analysis: Meaning, Production function, Law of
III | variableproportion and laws of return to scale, Various cost concepts and 7
classification,
Costoutputrelationshipinshortrun&longrun,Costcurves,Economicsanddiseconomies
of scale.

Pricing: Nature of market, Types of markets and their characteristics, Pricing
underdifferentmarketstructures—

IV | Perfect, Monopoly,OligopolyandMonopolisticcompetition,Pricediscrimination  under 9
monopolycompetition,
Profit Management & Inflation: “Profit, Functions of profit, Profit maximization A

Breakevenanalysis. Elementaryideaof Inflation




FSTl—ggestcdRcadings:
1. Varsney&Maheshwari,Managerialliconomics
2. MotePaul &Gupta,Managerial Economics:Concepts& cases
3. D.N.Dwivedi,Managerial Economics
4. D.C.Huge,ManagerialEconomics

5. 5.Peterson&Lewis,ManagerialEconomics




Programme/Class: Degree l Ycar:First . Semester:First
Block 1
~ CourseCode:BBA102 [ CourseTitle: “aslc/\(,(,()lmlln[, ]
Courscoutcomes:

The aim of the course is to build knowledge and understanding principles of accounting among the
students. Thecourseseckstogivedetailedknowledgeaboutthesubjéctmatterbyinstillingthembasicideasabout Accou

nting. The outcomeof the course willbeasfollows —
To Introduce about Accounting Principles and other aspects of accounting. To
provideknowledge about rectification of errors. To make able about valuation of

stocks. Tomake awarewith shareandDebenture.

 Credits:3 - Compulsory
Max.Marks: 25+75 Min.PassingMarks:
TotalNo.ofLectures-Tutorials-Practical(inhoursperweek):L-T-P:2-1-0

Unit Topics

No.

of Lectur
esTotal=
30

Introduction: Meaning and process of accounting, Basic terminology of
I accounting, Differencebetweenaccounting&bookkeeping. Importance&limitationsofa
ccounting, Varioususersofaccountinginformation,AccountingPrinciples:
Conventions&Concepts.

Accountingequation,Dualaspectofaccounting, Typesofaccounts,Rulesofdebit&

II |credit, Preparation of Journaland Cash book including banking 10

transactions,LedgerandTrial balance, Subsidiarybooks ofaccounts.
Rectification of errors, Preparation of bank reconciliation statement, Bills of]
exchangeand promissorynotes.
Valuationofstocks,Accountingtreatmentofdepreciation,Reservesandprovisions,Prepara
III tionoffinalaccounts alongwith adjustmententries. .
Issueofsharesanddebentures,Issueofbonussharesandrightissue,Redemptionofpreferenc 6
esharesand debentures.
SuggestedReadings:

1. AgarwalB.D., AdvancedAccounting

2. Chawla&Jain,Financial Accounting3. ChakrawamK.S ,AdvancedAcc

ounts.

4.GuptaR.L.&amp;Radhaswamy,FundamentalsofAccounting5.J

ain&Narang, AdvancedAccounts
SuggestedContinuousEvaluationMethods:

Inadditiontothetheoretical inputsthecoursewill
bedeliveredthroughAssignments,Presentation,GroupDiscussions. Thiswill instillinstudenta

senseofdecisionmakingandpracticallearning.

Suggestedequivalentonlinecourses:
1. FinancialAccounting,Prof.CA.VaradrajBapat,

IndianInstituteofTechonology(IIT), Bombay,viaSWAYAM
2. FinancialAccounting,Dr.CS.Manish Sitlani,DevidhilyaVishwavidyalaya,Indore
viaSWAYAM
FurtherSuggestions:............c..evvieveieii e ceeeeceeeeeeeeeeeeeeseeee e

v




Program|§é7fi5§§?bggllée V ] Year:First

- 7 Block 2 S
CourseCode:BBA103 ] CourseTitle:BusinessStatistics

Courseoutcomes: '
Thealmoﬁhecourscistobuildknowlcdgcand|mdcrsmndingoﬂlusincssSlalisticsamongthestudent.T hecourse seeks

to give detailed knowledge about the subject matter by instilling them basic ideas about
BusinessStatistics. Theoutcomeofthecoursewillbeasfollows-To
provideknowlcdgcahoulhasicconccpisoi‘Slmislics.'l‘o

provide knowledge measurement of central tendency. To

givean overview of correlation and regression analysis. To

makeableto know thesamplingand probability.

Credits:3

Compulsory
Min.PassingMarks:

N TotaINo.ofLectures-Tutorials-Practical(inhoursperweek):L-T-P:2-1 -0

Unit Topics No.
ofLectur
esTotal=
30
Introduction:Concept,features,signiﬁcance&limitationsofstatistics,Typesofdata,Classif
I |ication&Tabulation, Frequencydistribution&graphicalrepresentation. 6
MeasuresotCentIaITendency(Mean,Median,Mode, GM , HM),Measuresof Variation
I (Range,QuartileDeviation,MeanDeviationandStandardDeviation),Signiﬁcance&proper 8
tiesofa goodmeasureof variation,MeasuresofSkewness&Kurtosis.
[ Correlation : Meaning and types of correlation, Simple correlation,Scatter diagram
I | method, Karl Pearson’s Coefficient of correlation,Rank Correlation Significance of
8

correlation,.

Analysis of Time Series: -Meaning, Importance and
faTimeSeries.DecompositionofT imeSeries:-MovingAverage
8

ethod of Least Square & Graphical Representation.
TypesandUses,MethodsofconstructingPriceIndex

Time Series:
Componentso
IV | Method and M
IndexNumber:-Meaning,

_Base Method, Base conversion, Bas¢

Number, Fixed — Base Method, Chain
ndex Number, Fisher’s Ideal

shifting deflating and splicing. Consumer Price [
Index Number, Reversibility Test- Time and Factor;

SuggestedReadings:
1Gupta,S.P. &Gupta,M.P.,Business Statistics

2. Levin,R.I.,StatisticsforManagement

3. Feud,J.E.,ModernElementaryStatistics

4. Elhance,D.N.,Fundamentals ofStatistics

5. Gupta,C.B.,lntroductionof’StatisticalMethods

SuggestedContinuousEvaluationMethods:
Inadditiontothetheoreticalinputsthecoursewill

bedeliveredthroughAssignments,Presentation,GroupDiscussions.This willinstillinstudenta

senseofdecisionmakingandpractical learning.
Suggested equivalent online courses: Business Statistics by Prof. Mukesh Kumar Barua,/ndian Institute
ofTechnology,RoorkeeviaSWAYAM

FurtherSuggestions:

....................
..........................................................................................




Programme/Class:Degree ‘ Ycar: First Semester-First
. ] ] Block 2

CourseCode:BBA104 ' CourscTitle:PrinciplesofManagement I
Courseoutcomes: - ' ——— —= =

The aim of the course is to build knowledge and understanding about principles of management
amongthe student. The course seeks to give detailed knowledge about the subject matter by instilling
them basicideas about management. The outcome of the course will be as follows — To provide

knowledge aboutmanagementand itsprinciples.

ToprovideknowledgeaboutManagerialfunctions.

Tomake awarewithmanagementthinkersandtheir contributions.
Credits:3 Compulsory

Min.PassingMarks:

Max.Marks: 25+75
TotalNo.oﬂ.ecmres-Tutorials-Practical(inhoursperweek):L-T-P:3-0-0

. . . No. of )
Unit Topics LecturesTo
tal=45

Introduction:Concepts,objectives,nature,scopeandsigniﬁcanceof
management,ContributionofT aylor,WeberandF ayolinmanagement,Manag 10
ementVs. administration..
Planning:Concept,objectives,nature,importanceandlimitations

1 ofplanning,planningproceSs,Conceptoﬂ)ecisionMakinganditsImport 12
ance,forms, techniques and process.
OrganizingConcept,objectives,natureoforganizing,TypesofOrganization,
m Delegationofauthority,Authorityandresponsibility,CentralizationandDece
ntralization,Span of Control.

Directing: Concept, principles & aspects of directing, Concept and
typesotCoordination,Conceptoﬂeadership,Supervision,MotivationandCo

v mmunication. '
Controlling:Concept,Principles,ProcessandTechniquesofCo

ntrolling,Relationshipbetweenplanningandcontrolling

SuggestedReadings:
1. PagareDinkar,Princip]esotManagement
2. PrasadL.M.,PrinciplesandPracticeofManagement
3. SatyaNarayanandRawVSP,PrinciplesandPracticeoﬂVIanagement
4. SrivastavaandChunawa]la,ManagementPrincipIesandPractice

SuggestedContinuousEvaluationMethods:

Inadditiontothetheoretical inputsthecoursewill
bcdeliveredthroughAssignments,Presentation,GroupDiscussions.This willinstillinstudenta

senseofdecisionmakingandpractical learning.
Suggestedequivalentonline courses:Principlesof ManagementbyProf.UshaLekha,IndianInstimteof
Technology,RoorkeeviaSWAYAM

FurtherSuggestions: }

.............................................................................................................

10

13
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Programme/Class:Degree ‘

Yecar:lirst Semes

ter:First

7 - I}rlock}r )
] CourseTitle:Business litﬁicéahd(ia;erfn‘a;(;#* 7

Course Code:BBA105

Courscoutcomes:
TheaimofthecourseistobuildknowledgeandunderstandingBusinessEthicsamongthestudent. The

seel.(s to give detailed knowledge about the subject matter by instilling them basic ideasabout Business
Ethics. The outcome of the course will be as follows — To develop understanding ofbusinessethics and

course

values.
Toproviderelationshipbetweenethicsandcorporateexcellence.

TogiveanoverviewaboutGandhianphilosophyandsocialresponsibility.
Credits:3 Compulsory
Max.Marks: 25+75 Min.PassingMarks:

TotalNo.oﬂ,ectures—Tutoﬁals-Practical(inhoursperweek):L-T-P:3-0-O

No. of
LecturesTo
tal=45

Unit Topics

Introduction: Concept and nature of ethics; ethics, values and
behavioundevelopmentofethics,relevanceofethicsandvaluesinbusiness,Ar
gumentsagainstbusiness ethics. :
WorklifeinIndian Philosophy:Indjaneghqsforworklife,lndian values
fortheworkplace,Work-lifebalance,EthosofV edanta
inmanagement,Hierarchismas an organizational value.
RelationshipbetweenEthics&CorporateExcellence,CoxporateMissionStat
ement, Code of Ethics, Organizational Culture, TQM.
GandhianPhilosophyofWealthManagement, Philosophyof
Trusteeship,Gandhiji’sSevenGreatestSocialSins,Conceptoﬂcnowled
gemanagementandwisdommanagement.
CorporateSocialResponsibility-
SocialResponsibilityofbusinesswithrespect to different stakeholders,
Arguments for and against Socialresponsibilityofbusiness,Social
Audit. ’
SuggestedReadings: - 4

1. KaurTripat,Values&amp; EthicsinManagement,GalgotiaPublishers.

2. ChakrabortyS.K.,HumanvaluesforManagers

3. McCarthy,F.J.,BasicMarketing

4. ChakrabortyS.K. EthicsinManagemen
SuggestedContinuousEvaluationMethods:
Inadditiontothetheoretical inputsthecoursewill
bedeliveredthroughAssignments,Prescntation,GroupDiscussions.This willinstillinstudenta
senseofdecisionmakingandpractical learning.

Suggestedequivalentonlinecourses:
BusinessEthicsbyProf. ArchanaVechalekar, SavitribaiPhulePuneUniversityvia SWAYAM.

FurtherSuggestions:

--------------------------------------------------------------------------------------------------------------

10

12

12

v 11

t: AVedanticPerspective,OxfordUniversityPress.




[ Programme/Class: | Year:First Semester:First

Degree

Block 3

CourseCode:BBA106 ] CourscTitle: ComputerFundamentals

Courscoutcomes:
Thealmoﬁhecourscislohuildknowlcdgc.lmdcrslamling(Iompulcr/\pplicat,ionsamongthcstudent.The course

secks to give detailed knowledge about the subject matter by instilling them basic ideas aboutComputer
Applications. The outcome of the course will be as follows — To provide knowledge aboutcomputer and

itsapplication.
Toprovideknowledge about componentsandworkingoncomputer.
Togiveanovcn’imvaboutsoﬁwarcsystcmand Data base management.
obbehiviaddbbbbibscniboed Al s - ML N
Credits:3 Compulsory
Max Marks: 25475 | ~ Min.PassingMarks:
TotaIN6.ofLéVé't'u'ijeﬁs’-'T_lJBi-'ivaTs-T’ractical(inhoursperweek):L-T-P:2-O-1

Unit Topics No.

ofLectur
esTotal=
30

—

mentsofComputersystem,India

C omputer:AnIntroduction,ComputersinBusiness.Ele
Business

ncomputingEnvironment,Managementofdataprocessingsystemsin
organizations, Programmes development cycle, flow charting, InputOutputanalysis

ProgrammingConcept, SoftwareDevelopment process.

‘ Componentsofacomputersystem,Generationofcomputerandcomputerlanguages,

personal computers in Business, PC-software Packages, An
IntroductiontoDisk.Operatingsystemandwindows,GUI,Othersystemsoftwares.

TextProcessing,software,Introductiontospreadsheetsoﬂware,creationofspreadsheeta
pplication,Range,formulas,functiondatabasefunctionsinspreadsheet,Graphicsonspre
11} adsheet,modesofdataprocessing,Report
generation,Presentationgraphics,Creatingapresentation.
F Computer software system, ' software development process, files design &
Reportdesign, Data files types, Master & Transaction file. Data Hierarchy &amp;
v data filestructure, Useof files in Programming. g
RelevanceofDatabasemanagementsystem,databasemanager,datacommunication,
networking, LAN &amp; WAN, Real Time Sharing, On line & offlineprocessing.

Tally ERP 09 & its latest versions.

SuggestedReadings:
1. P.K.Sinha&amp;P.Sinha,Computer Fundamentals,BPBPublication
2. V.Rajaraman,ComputerFundamentals,PHI
3. Tannenbaum,ComputerApplicationsandNetworks
4. ‘O’Brien,Management InformationSystems
SuggestedContinuousEvaluationMethods:
Inadditiontothetheoretical inputsthecoursewill
bedeliveredthroughAssignments, Presentation,Group

senseofdecisionmakingandpractical learning,
Suggestedequivalentonlinecourses:ComputerApplicationin BusinessbyDr.SubodhK esharwani, Indira

GandhiNationalOpenUniversity(IGNOU)viaSWAYAM
FurtherSuggestions:

..................
............................................................................................

Discussions. This willinstillinstudenta




Ycar-1/Semester-11

Year | Sem. | Block Part PaperName Credit
I Blocks BBA201 | OrganisationalBehaviour 3
BBA202 | BusinessFinance 3
1 I Block6 BBA203 IlumanRcsourcc[)cvclopmcnt 3
BBA204 | MarketingTheoryand Practices 3
I Block? BBA205 Ilus111cs§Malhcmatics 3
L | [ BBA206 | ProductionandOperationsManagement 3
Progamme/Class:Degree | YearFirst |  Semester:Second j
Block 5
Course Code:BBA201 L CourseTitle:OrganisationalBehaviour

Courseoutcomes:
The aim of the course is to build knowledge and understanding of Organisational Behaviour among

chestudem, The course seeks to give detailed knowledge about the subject matter by instilling them basic
ideasabout Organisational Behaviour. The outcome of the course will be as follows — To provide knowledge
aboutOrganisationalBehaviour. Toprovideknowledge aboutindividual andgroupbehaviour. Togiveanoverview

aboutchange inorganizationandQWL.

Credits:3 Compulsory
Max Marks: 25+75 Min.PassingMarks:
TotalNo.ofLectures-Tutorials-Practical(inhoursperweek):L-T-P:3-0-0
Unit Topics No. of
LecturesTotal=
45
Introduction: Nature and scope of OB, Challenges and opportunities for
11

I OB, OrganizationGoals,Modelsof OB,ImpactofGlobalandCultural

diversityonOB.
IndividualBehaviour:concept,Personality,Perceptionanditsroleinindividualdecisionma
II king,Learning,Motivation,Hierarchyofneedstheory, TheoryXandY,
Motivation-Hygienetheory, Vroom’sexpectancytheory.

BehaviourDynamics: Interpersonalbehaviour,Communication, TransactionAnalysis,
The Johari Window, Leadership, Its Theories and prevailing leadershipstylesin Indian

III | Organisations.
GroupBehaviour:Defi nmonandclassxﬁcat1onofGroups,TypesofGroupStructures Grou

pdecisionmaking, TeamsVsGroups,Contemporaryissuesin
managingteams,Inter-
groupproblemsinorganizationalgroupdynamics,Managementofconflict.
Management of Change: Change and Organisational development, Resistance
tochange,approachestomanagingorganizationalchange,Organisationaleffectiveness,0
IV | rganisationalculture,PowerandPoliticsinOrganisation,Qualityof
worklife,Recent advancesinOB.
SuggestedReadings:

1Bennis,W.G.,OrganisationDevelopment

2. Breechlslwar,Oragnaistion-TheFrameworkofManagement

3. Dayal Keith,OrganisationalDevelopment

4. Sharma,R.A.,Organisational TheoryandBehavior

5. Prasad,L.M.,OrganisationalBehavior
J} SuggestedContinuousEvaluationMethods: A
Inadditiontothetheoretical inputsthecoursewill ‘
' bedeliveredthroughAssignments,Presentation,GroupDiscussions.Thiswill instillinstudenta

senseofdecisionmakingandpracticallearning.
{§ Suggested equivalent online courses: Organisational Behavior by Dr. Nilam Panchal,B X School of

BusinessManagement, Gujrat UniversityviaSWAY AM.

12

12

10







—romammelClassD —
rran ass:. Deprce K ) S —— S —
roz, ) e ‘ Ycar:Second [ Semester:Second

CowrseCode:BBA202 [ Courgeile: BusinessFinance

Courseoutcomes:
Thealmoft_he cour§e istobuildknowledge andunderstandingofBusinessFinanceamongthestudent. Thecourse
seeks to give de'talled knowledge about the subject matter by instilling them basic ideas
aboutBusinessFinance. The outcomeofthe coursewillbeasfollows—

Toprovideknowledgeabout

_Block S I

businessfinanceandinvestmentdecisions. Toprovide knowledge
aboutfinancinganddividend decision.
To give an overviewaboutworkingcapital.
Credits:3 Compulsory
Max Marks: 25+75 Min.PassingMarks:
TotalNo.ofLectures-Tutorials-Practical(inhoursperweek):L-T-P:2-1-0
Unit Topics ' No.[?efcturesTo
_ . ' tal=30
IntroductlonthusmessFinance:ConceptofBusinessFinanceandFinanéialm
anagemgrgt,Fmanceﬁmctions,objectivesofﬁnancialmanagement— :
1 | Profitability vs.Shareholderwealthmaximization. TimeValue ofMoney-
Compounding&amp;Discounting. 10
Investment Decisions: Capital Budgeting-Payback, NPV, IRR and
ARRmethodsandtheirpractical applications.

Financing - Decision:  Capitalization ~ Concept, Basis  of

I Capitalization,consequences and remedies of over and under 7
capitalization, Cost ofCapital, WACC, Determinants of Capital

structure, Capital structuretheories. )

Dividend Decision: Concept &amp; relevance of dividend

III decision,Dividend Models-Walter’s, Gordon’s and 7
_ MM Hypothesis,Dividendpolicy-
determinantsof dividend policy..
Management of Working Capital: Concepts of working
v capital, Approachestothefinancingofcurrent Assets,Managementof 6
differentcomponentsofworkingcapital.
SuggestedReadings:

1. MaheshwariS.N.,FinancialManagement
2. KhanandJain,Financial Management
3. SinghH.K.,Business Finance

SuggestedContinuousEvaluationMethods:

Inadditiontothetheoretical inputsthecoursewill
bedeliveredthroughAssignments,Presentation,GroupDiscussions.This willinstil instudentasense

ofdecisionmakingandpracticallearning.

Suggested equivalent online courses: Organisational Behavior by Dr. Nilam Panchal,B K School of
BusinessManagement, Gujrat UniversityviaSWAYAM.

FurtherSuggestions:

..............................................................................................................




Scmcsrcr:Sccnnd

{ Iirbgrmnnic/('lasszI)Cgrcc i Y 9
: car:Year:Firs
" Course Code:BBA203 “'""'}“5 A
CourseTitle:  HumanResourceManagement

Courseoutcomes:

Thebasic objective ofthiscourse i -
] scourse istohelpthe studentstoacquiretheknowledgea houtthehumanitself &todevelop

decision makingskill in relationto managingpeopleintheorganization

o Credits:3 T ' Compulsory N
(I E— ;_ax Marks: 25+75 Min.PassingMarks:
- ) Tota]No.oﬂ,eclures-Tutorials-Practica](inhoursbgaeek):L-T-P:B-O-O T
Unit . No. of
T
opics LecturesTo
tal=45
Concept,nature,scope
I andsignificanceofHumanResourceFunctioninmodern organizations.
Humap Resource Management in a L
changlngenwronment,'corporateobjectivesandHumanResourceDevelop
ment. :
HumanResourcePlanning:QuantitativeandQualitativedimensions,Workloa ,
1} danalyms',Workforceanalysis,JobAnalysis,Recruitment,Selection,Placeme 1
nt,Inductlon,Transfer,Promotion,Demotion,and
Discharge.CareerandSuccessionPlanning.
Developmentoﬂ-IumanResource:Natureandobjectives,ScopcofI‘raining
and  Development, . Needs for  Managerial and  Non- ,
11 Managerialpersonnel,Techniquesoftrainingandtheirevaluation,Pcrformanc 14
eappraisaland potentialevaluation.
CompensationManagement:Jobevaluation,WageDetemlination,Incentive
v Plans,Industrial RelationsConcept, Machinery 9
forsettlementoﬂndustrialDisputesinIndia, Changingrole
oftradeunionsinthe
globalizedscenario.
SuggestedReadings: :
harya,HumanResourceManagement

1. DipakKumarBhattac

2. ArunMonappa,ManagingHumanResource

3.P. SubbaRao,Essentialoﬂ—IRMandIndustrialRelations

4. C.B.Memoria,PersonnelManagement
SuggestedContinuousEvaluationMethods:

Inadditiontothetheoretical inputsthecoursewill R
Prcsentation,GroupDiscussions.Thls willinstillinstudenta

bedeliveredthroughAssignments, '
senseofdecisionmakingandpractical learning. ‘ . ‘
urses:HumanResourceDevelopment, byKallashBLSnvatava,lndxan

Suggestedequivalentonlineco
WAYAM.

Instituteof T echnology(II’ T),KharagpurviaS
FurtherSuggestions:

...........................................................




Programmc/(Vlz?ss:l)cgrcc } Vear: Yoar Firs e e _
— o eCode:BBA Block 5 , ’ 7 -
L,(;‘O_‘,"S,b— ° ¢ 204 ‘ CourseTitle: Markcting’I'hcoryandPraclices
Courscoutcomes: - — S N
and understanding of Marketing management among

The aim of the course is to build knowledge
(hestudent. The course sceks to give detailed knowledge about t
pasicideas about Marketing Theory and Practices. The outcome 0

videknowledgeabomMarketingThcoryand Practices.
arketingmix. Togiveanove

by instilling them

he subject matter
lows — To

f the course will be as fol

pro
Topmvideknowledgeaboutmarketsegmemationandm

rviewabout marketingresearch.

Credits:3 Compulsory
—
Max.Marks: 25+75 Min.PassingMarks:
TotalNo.oﬂ,ectures-Tutorials-Practical(inhoursperweek):L-T-P:3-O-O
[
Unit Topics No,[?:ctures’l’ 0
: tal=45
Introduction to Marketing: Definition, nature, scope &amp; importance
I ofMarketing Management, Coreconceptsoﬁnarketing:selling
concept,productionconcept,modemmarketingconcept,societalmarketing. 11
/ 0 0 0 v 0 /
_Marketsegmentatlon:Concept,ba51sofsegmentat10n,1tsImportancemmarket
I mg;Targeting:Concept,Types,Importance;Positioning: 11
Concept,Importance,Brandpositioning,Repositioning.
MarketingMix: Product —Product Mix,NewProductdevelopment,typesof :
product, Product life cycle, Branding and packaging. Distribution —
I Concept,importance,differenttypes ofdistribution Channels. 13
Marketing Mix: Price — Meaning, objective, factors
inﬂuencingpricing,methodsof pricingPr'omotion—
Promotionalmix,tools,obj ectives,mediaselection& ‘management
Marketinchsearch:Importance,Process&amp; Scope.MarketingInf
v ormation System: Meaning, Importance and Scope. 10
ConsumerBehaviour: Concept, Importance and factors influencing
consumerBehaviour. v

SuggestedReadings:

1. PhilipKotlar,MarketingMgt.(PHI)

2. Etzet,Walker,Stanton,Marketing

3. RajanSaxena,MarketingManagement
SuggestedContinuousEvaluationMethods:
Inadditiontothetheoretical inputsthecoursewill

bedeliveredthroughAssignments,Prcscntation,
senseofdecisionmakin andpractical learning.

Suggestedequivalentonlinecourses: .

..................................................

FurtherSuggestions:

........................................................

GroupDiscussions.This willinstillinstudenta




Scmcstcr:Sccon(l

ngm';ﬁ"c’/m“SS: I )Cll"(‘&; Year: Year: First
= SR Block 6 - o
CourseCode:BBA205 [ : T ;oilv‘éc'l'itlé; nllsinessthematic;
Ediiﬁéoutcbnms: m— -
he course is to build knowledge and understanding of Business Mathematics among
¢ matter by instilling them

The aim of
thestudent. The course secks to give

basicideasaboutBusincssMalhemalics.Thcoutcomcoﬂl
JedgeaboutMathematicsand its usein business.

detailed knowledge about the subjec
hecoursewillbeasfollows—

Toprovidcknow
Tomake ableaboutmathematicalcalculations.
Tolearn aboutthe useofsettheoryandcalculus inbusiness.
l —— _— — ——'———f—f-——’_///‘""”_‘A/_A
Credits:3 Compulsory
—
Max.Marks: 25+75 Min.PassingMarks:
-
TotalNo.ofLectures-Tutori als-Practical(inhoursperweek):L-T-P:2- 1-0
[—
. . No. of
Unit Topics LecturesTo
] . tal=30
Matrix:Introduction,SquareMatrix,RowMatrix,ColumnMatrix,DiagonalM
atrix,IdentityMatrix,Addition,Subtraction&amp;Multiplicationoﬂ\datrix,U
I 'seotMatrixinBusiness,MathematicalInduction. ‘ 9
Inverse oMatrix,RankotMatrix,Solutiontoasystemof equationbythe
ad-jointmatrix methods&GuassianElimination Method.
—

Average, Mathematical Series-
' 8

—/ . .
chcn;agc,_Rat;o and Proportion,
1 Arithmetic,Geomeuic&Hannonic,SimpleInterest&CompoundInte

rest
I
Set theory: Notation of Sets, Singleton Set, Finite Set, Infinite Set,
m EqualSetNullSet,Subset,ProperSubset,UniversalSet,UnionofSets,Intersect
ionofSets,Useofsettheoryinbusiness,Permutation&Combination. 7
Maxima and Minima |
6

Concept of Differentiation and Integration,
v inDiﬁ'erentiation,Applicationoﬂ)ifferentiation&IntegrationinBusiness(N 0

proofoftheorems, etc.)
._____._______///

I
SuggestedReadings:
1. Mehta&amp;Ma

2. Mongia,MathematicsforEconomics
3. Zamiruddin,BusinessMathematics
4. Raghavachari,MathematicsforManagement

dnani,MathematicsforEconomics

SuggestedContinuousEvaluationMethods:
Inadditiontothetheoretical inputsthecoursewill
bedeliveredthroughAssignments,Prescntation,GroupDiscussions.This willinstillinstudenta
senseofdecisionmakingandgractical learning.

1Behavior byDr.NilamPanchal,BKSchooIof

Suggestedequivalentonline courses:Organisationa
BusinessManagement, Gujrat UniversityviaSWAYAM.

FurtherSuggestions:
..........................................

....................................................................




gemester:Sccond

- 'Progmmmc/('Iaésii')’éérac ‘ Year: Year: First
| vaﬂﬂ CodoBBA Block 6
“ourseCode: - e P T B,
R 206 ] ( (“"'SCIl”CZl’f()(luclmnan(l()pcmn(msManagcment
Courseoutcomes: A —
julingandcontrol

TR)!S %Ourielh/g@lgﬂg‘dlmjcquginuhcstudcn(s withdecisionmakingin planning,sched
ofProduc 1fon _pcrahon hnmmn an‘d the effective acquisitions, storage and flow of materials in
bothmanu acturingandserviceorganizationsso astoachicvetotalproductivity.

I - Credits3 © T Compulsory
o Max.Marks: 25+75 | Min. fl}{s;_iﬂéMlaﬂ;_"ﬂwm—ﬁ
o T
TotalNo.otLecturcs-Tutorials—Practical(inhoursperweek): L-T-P:2-1-0
N f#/T/—f———%
. . No. of
Binit Topics LecturesTo
' tal=30
Trans.formgtlon process model: Inputs, ~process and outputs
1 C lassxﬁcatlonofoperations;ResponsibilitiesofOperationsManager;NeWPrO
ductDevelopment, SelectionandDesign of Product/Services. 9
. = )
Plgntlocatlon,Processtypesnnmanufacturing:Project,job,batch,line,mass,co :
11 ntlm.lous;Processtype_sinservices:Professionalservices, 8
semc&sshops,massservices,Layoutplanning.
Productiop planning techniques for various process choices, techniques
I ofproduction ~ control  aggregate planning techniques, Purchase
Management,MaterialRequirementPlanning,InventoryManagement,HT M 7
terial
Eandling,Storemanagement. '
Quality assurance; Total quality management (TQM) model, concept,
v ofSix Sigma and its application, Introduction to Work Study; Method 6
study; Workmeasurement, Maintenanceandtypes .
I

SuggestedReadings:
dEbert,RonaldJ .ProductionsandOperationsManagement: Concepts,Modelsa

. Adam,EverettE.an
nd Behaviour. Prentice Hallof India,NewDelhi..
duction/OperationsManagemenr.JhonWiley,New

. BuﬁaElwoodS.andSarinRakeshK.Modempro

York.
ductionandOperationsManagement.RichandD.Irwin,Homewoo

. Chase,R.B.anquuilano,JJ Pro

d,Dlinois
Management.McGrawHill,NewYorlc

Dobler,DonaldWandLee,Lamer.PruchasingandMaterials
t.'ProductionojGoodsandServies.P

. McClain,JohnO.andJoseph,ThomsL.OperationsManagemen

rentic Hall ofIndia, NewDelhi.
. Muhlemann,Alan;Oakl

millan India, NewDelhi..

. Shroeder,RogerG.OperationsManagement.McGrawHill,NewYork.

. StarrMartinK.ManagingProductionandOperations.PrenticeHall EnglewoodCliffs,N.J.
. Chary-ProductionandOperationsManagement.

. HillT-OperationsManagement(Palgrave,ZOOO)
. Dale H.Bcsterﬁeld,CarolBesterﬁled MachnaTotalQualityManagement.

and,J ohnandLockyer,Keith.ProductionandOperationsManagementMac

]
Suggestchontix'iuousEvaluationMethods: R :
Inadditiontothetheoretical inputsthecoursewill
bedeliveredthroughAssignments,Prcsentation,Grou

senseofdecisionmakingand ractical learning.
online courses:ProductionmanagementbyDr.NilamPanchal,BKSchooIof

Suggestedequivalent
BusinessManagement, Gujrat UniversityviaSWAYAM.

pDiscussions.This willinstillinstudenta




FurtherSuggéstionsT




Year| Sem, Subject

1 Block"/

2 (m Block8

I | Block9

—_—

" Programme/Class:BBA

-_— ]

Year-2/Semester-I11

PaperCode PaperName Credit
BBA301 Mnnag,cment&(‘(ystAccountihg' 3
BBA302 | Business Law 3
BBA303 A(IvcrthmgMamEement L
}3137/\30{}”«»_H]nt{gguctlontoIBuqnnequnaIytlcq 3
BBA305 Business Communication 3
BBA306 | BusinessEnvironment - 3
Year:Second | Semester:Third

CourseCode:BBA 301 S

Block 7

CourseTitle: Management&Cost Accounting

Courseoutcomes: TheobjectlveoﬁhlspapenstoglvethebasxcknowledgeabouttheManagementandoostaccountm g

2. Khan&Jain, ManagementAccounting

3. Gupta,S.P.,Management Accounting

1. Maheshwari S.N.,Advanced ProblemandSolutionsinCost Accounting

Compulsory
Max.Marks: 25+75 Min.PassingMarks:
TotalNo.ofIzcnues-Tutodals-Practical(inhoursperweek):L-T-P:2-1-0
Unit No.
Topics ofLectur
esTotal=
- 30
Introductlon:Meaning,NatureandScopeofManagc;mentAccounting,FunctionsRela
I tionshipofManagementAccounting, Financial AccountingandCost 8
IAccounting
CostAccounting: NatureandScopeofCostAccounting,Costconceptsandclassificatio
I ns,MethodsandTechniques, InstallationofaCostingSystem; 7
\AccountingforMaterial,LabourandOverheads
ProductCosting: Singleunitcosting-preparationofcostsheet,Processcosting,
I Contractcosting(Elementarynumericalproblems) 8
v Ma:ginalCostingandAbsorptionCosting,Break—evenanalysis, 2
SuggestedReadings:

SuggestedContinuousEvaluationMethods:

...............................................................................................................

Suggested equivalent c¢nline courses: Management Accountingby Dr. Deepak Raste,Shree
y SahjanandVanyyaMahawdyalaya viaSWAYAM.

FurtherSuggestions:

............................ D L R R R R R PPN




~ ProgrammelClassBBA | VearSecond SomesterThird
P — Block 7
/_E?TSEEOd_GEBAmz 7 ] CourseTitle:BusinessLaw
CourseOlltCOlneSCThCObjCCtivcoflhiépéper istogivethebasic -— |
Mdgsa@}]@lemndregulationofexcoutionomusiness
Credits:3 T "’"""""fjgﬁ]pulso‘r;,’—’/
[— o ]
- Max.Marks: 25+75 Min.PassingMarks:
TotalNo.ofLectures-Tutorials-Practical(inhoursperweek):L-T-P:3-O-0
Unit No.
Topics ofLectur
esTotal=
: 45
TheIndianContractAct1872: Scopeofthe Act Essentialof AValid _
I Contract,Agreement,PerformanceofContracts,BreachofContract&Remedies,Qua 12
si-Contracts _ S SR
i The Sale of Good Act, 1930: Formation of Contract, Conditions 11
&Wan'anties,RightsofanUnpaidSel1er,PcrfonnanceoftheContractofSalc
TheNegotiableInsu-umentsAct,l881:NatureandTypesofnegotiableinstruments,Nc
il gotiationandAssignment,Holder-in—DueCourse,Dishonour 12
andDischargeotNegotiableInstrument; Arbitration
TheCompaniesAct,l95'6:NatureandTypeofCompanies,Formationof ‘
v Compani%,MemorandumandArticlesofAssociation,Prospectus,Sharccapital,Me 10
mbership, MeetingsandWinding-Up I
SuggestedReadings:

1. AvatarSingh,CompanyLaw

2 Khergamwalla,JS,TheNegotiableInstrumentAct

3. Ramaya A,AGuidetoCompaniesAét

4. Tuteja SK,BusinessLawforManégc,rs
SuggestedContinuousEvaluationMethods:

..........................................................

.....................................................

Suggested equivalent 0
LawUniversity.Delhi, viaSWAYAM.

FurtherSuggestions:

.........................................................




" programme/Class: Degree B I
Year:Year: First Semester: Second

 Block 8 -

—Course CodeBBA303 |~ e
- CourseTitle:  AdvertisingManagement

Courscoutcomes: :
The aim of the course is to build knowledge and understanding of advertisement among the
studeat. The come §ceks to give detailed knowledge about the subject matter by instilling them basic
ideasabout advertising Management. The outcome of the course will be as folléws — To provide
knowledgeaboutadvertisement andits usein business.

Tomake ableaboutadvertisememconceptanditsmanagemem_

Tolearnabouttheuseofadvertisementinbusiness.
Credits:3 Compulsory
o Max.Marks: 25+75 Min.PassingMarks:
TotalNo.ofLectures-Tutorials-Practical(inhoursperweek):L-T-P:3-0-0
i . No. of
Unit Topics LecturesTo
_ . tal=45
Advertising: Introduction, Scope, importance in business : Role
ofadvertising in social and economic development of India:

I Ethicsandtruthsinlndian Advertising, ' 13
Integrated Communication Mix (IMC)-meaning,

II importance;Communication meaning, importance, process, 12
communicationmixcomponents,roleinmarketing,Branding-
meaning,importanceinadvertising.
Promotionalobjectives-importancedeterminationofpromotionalobjectives,

I setting objective DAGMAR,; Advertising Budget]
importance,establishingthebudget-approachcsallocationofbudget. 11
AdvertisingCopy-

Iv meaningcomponentstypesofadvertisingcopy,importanceofcreativityinadve 9
rtising;Mediaplanning- ‘
importance,strategies,mediamix.Advertisingresearch—
importance,testingadvertisingeffectivencssmarkettestingforads;Intemation
alAdvertising-importance,internationalel_ocal advertising.

SuggestedReadings:
* Advertisingand Promotion George E.Beich& MichaelA. Belch. T.M.H.

. AdvertisingManagement,ConceptandCasesManendra Mohan, TMH
* AdvertisingManagement RajeevBatra, PHI

SuggestedContinuousEvaluationMethods:

Inadditiontothetheoretical inputsthecoursewill o
bedeliveredthroughAssignments,Presentation,GroupDiscussions.Thls willinstillinstudenta

senseofdecisionmakingandpractical learning.
Suggestedequivalentonlinecourses:ConsumerBehaviorbyDr.MamtaBrahmbhatt, B.K.Schoolof
Professional studiesandManagement, GujratUniversityviaSWAYAM,

FurtherSuggestions:

..............................................................................................................




B Block 8§
(‘mn’sc'l‘itlcrlntrmluctinnlolhlsincsw\nnlytiéra 7

T course elaborates on the practical : o ]
(—;(I:\l,zlf:;;imig]m al;oul 1:,.:):1]:,;‘:‘ actical aspects of Business Analytics which students can apply to
yrganize. implcmcnlthcohcrali(‘»;mi?“lm es and their markets. Course outcomes cover the skills to formulate,
;I(:;Cug(;ﬁ‘hc COUTSE is on 1k§ql]i rin;{ 21?;1]“?0:‘”““" operationsof amanufacturingor serviceorganization

: AT skills to optimally execute operati tivities wi
cfficiencyandjudgethequali ‘Wﬁ’mduclsnndscrviccgy perational activities with expected system

Courseoutcomes:Oncompletionofthiscourse,alcarnerwill beableto

« understandvariousquantitativeandstatisticalmethods

¢ computeandanalyzedatausingthese methods

. demonstrgt_ergseofquantriita‘tiyggnds1;1_(isljcaltechniquesfordataanalysis

- Credits:3 Compulsory
- Max.Marks: 25+75 B ~ Min.PassingMarks:
TotalNo.ofLectures-Tutorials-Practical(inhoursperweek): L-T-P:2-0-1
Unit No.
Topics ‘ ofLectur
esTotal=
I 30

ExplpringDataAnalysis:Introduction,DataTypes;DataVisualization.Processo
I fBusinessAnalytics; ToolsforAnalyticalProcess;RoleofAnalyticsTeam; Types 9
;, lofAnalytics;Descriptive Analytics;PredictiveAnalytics; Prescriptive
f |Analytics; Applications and Usage of]|

DescriptiveandPredictive AnalyticsinBusiness Operations .

: News vendor Problem; Forecasting using Historical Demand
J o Data;Predictive Analytics, Risk and Decision making in uncertainty:
f usingoptimizationmodels, SimulationModels;PrescriptiveAnalytics,Hi

gh
[Uncertainty:usingDecisionTrees ofSale

IntroductiontoPeopleAnalytics,andPerformanceEvaluation;basicprinciplesof
I peoplmnalytics;AnalyticsforStafﬁngcycle;toolsandtechniques of| 8
organizational ~ network  analysis; Talent  Analytics:  Data
usageandanalyticsfonalentassessmentandmaximizingthe employeeability

SupplyChainOverview;Models;DomainsinaSupplyChain;SellAnaIytics;
v Logistics Analytics; Make Analytics; Source Analytics; CashCycle 7

toMeasureSupplyChain Efficiency

SuggestedReadings:
BertsimasandFreund,(2004).Data,
as.

Winston (2003). Operations Research: Applications and Algorithms, Cengage LearningHillier
andLieberman(2012).Introduction toOperationsResearch, McGrawHill.
Albright,Winston,Zappc(ZOI0).DataAnalysisandDecisionMaking, CengageLearning.

Models,andDecisions: TheF undamentalsofManagementScience,DynamicIde

SuggestedContinuousEvaluationMethods:
Suggested Continuous Evaluation Methods: In addition to the theoretical inputs the course will be

deliveredthroughAssignmentsand Problem-solvingexercise. This willinstil instudentasense ofproblem
idqntiﬁcation,generatingsolution,decisionmakingandpracti-galleaming.Student learningwill

beevaluatedthroughWrittenTestsandQuizzes.
Suggestedequivalentonlinecourses:

..............................................................................................................

..............................................................................................................




ng1 ammc/( lass: BBA

|

~ Semester:Third

o o Ycar:Second

B T T Y Y Block 9
- Code:BBA3 R
Course Lode 05 CourseTitle:BusinessCommunication

Credits:3 o

B 7 Compulqory

Cour rscoutcomes: The Objcc“ve of thispaperi stogi vcthcbemckn()wledgeabouttheBuqmesq( ‘ommunica

ation

Max Marks: 25+75 'Min. PassingMarks:

~ TotalNo. ofLectures-Tutorials- -Practical(inhoursperweek):L-T-P:2-1-0

Topics

No.
ofLectur
esTotal=
30

Introduction: Meaning and objective of Business communication, Forms
ofCommunication CommumcatlonmodelandprocesS,PrmcxplesofEffectxve
Communication

8

Corporate Communication: Formal and Informal Communication,
Networks,Grapewne,BarriersinCommunication,Groupsdiscussion,MockIntervie
WS,

Seminars, IndividualandGroupPresentations

EssentialofeffectiveBusinessletters, WritingImportantBusinesslettersincluding
correspondence with Bank and Insurance companies; Oral & Non-
verbalcommunication: PrinciplesofOralPresentation,FactorsaffectingPresentatio
n,effective Presentationskills,conductingSurveys;Body
Language, Paral anguage, EffectiveListening, Interviewingskill, WritingResume,Le
tterand Application;

IModernformsofcommunication, Internationalcommunication,Culturalsensitivenes
sandculturalcontext, Writingandpresentingininternational
situations

v

SuggestedReadings:
Bapat&Davar,ATextbookof BusmessCorrespondence

BhendeD.S.,BusinessCommunication
DavidBerio, TheProcessofCommunication
Gowd&Dixit,AdvanceCommercialCorrespondence

GurkyJ.M., AReaderin Human Communication

SuggestedContmuousEvaluatxonMethods

...............................................................................................................

..............................................................................................................

..............................................................................................................
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' ’p,-;;g}aninw/(‘lnss:RB/\V I e Qeennd 1 Qameater-Thi
| 7 Year:Second Semester: Third

B
Course Code:BBA306 ' lo?k‘) — - N
B } CourseTitle:BusinessEnvironment
Courseout s: Theobjecti ' R , [
Courseoutcomes: Theobjectiveofthispaperistogivethebasicknowledgeaboutthebusinessenvironmentinindustry
o 7 © Credits:3 - S eI Py — —
, , , Compulsory
- Max.Marks: 2i+75 N " Min.PassingMarks: -
o TotalNo.ofLectures-Tutorials-Practical(inhoursperweek):L-T-P:3-0-0 |
Unit No. ]
Topics of Lectur
esTotal=
. 45
Introduction: Conce.pt, Significance and  Components
I ofBusinessenvironment,FactoraffectingBusinessEnvironment 12
,Micro
andMacroenvironment.
N EconomicSystems:Capitalism,Socialism,Communi sm,MixedEconomy- 11
PublicSector& PrivateSector
IndustrialPolicy-
m Bn'eﬂ1istoricalperspective;Newindustrialpolicyoﬂndia,Socio- 12
economicimplicationsof Liberalization,Privatizationand
Globalization -
RoleofGovemmentinRegulationandDevelopmentofBusiness;Monetaryand
Fiscal Policy; EXIM Policy, FEMA; Overview of International
v BusinessEnvironment,TrendsinWorldTrade:WTO- 10
Objectivesandroleininternationaltrade.
SuggestedReadings:
1. FrancisCherunilum,BusinessEnvironment
7. K.Aswathapa,BusinessEnvironment
SuggestodContinuousEvaluationMethods:
Suggestedequivalentonlinecourses:
FurtherSuggestions:

“




Year-2/Semester-1V

year| Sem.| Block Paper Code ) - N

d PaperName Credi

S R I ” lil“;/-\ll()l ; - - pcr ‘lm(' o ,H___,redl[
IV | Blockl0 j—ul" | SupplyChainManagement 3
—=1 — ]l:::/\él()z RC%CﬂrchMclhodoloby 3

2 |1V | Blockll A403 p ulurm.nchpprmqalan(l( ompcnqatmnManaf;e};e_ti— BER
I ::l}A404m ) lnlrcprcncurqhlpl)cvcl()pmcm 3
Block]? |-2BA405 Investment Analysis& PortfolioManagement 3
oL | BBAJ406 RetailManagement 3

Programmc/Claqe BBﬂ iSecon Semehiec ottty
Block 10

Course Code:BBA401 | CourseTitle: SupplyChainManagement

Courseoutcomes: TheobjectlveofthlspaperistogivethebasicknowledgeabouttheSupplyChainManagementforgoo

ds andservices
Credits:3 Compulsory
— Max.Marks: 25+75 Min.PassingMarks:
I
TotalNo.ofLectures-Tutorials-Practica](inhoursperweek):L—T-P:2-1-0
Unit No.
Topics ofLectur
. esTotal=
30

Introduction, DefinitionofSupplyChainManagement,EvolutionoftheCon
I ceptof SupplyChainManagement,KeyDriversof SupplyChain 8
Management, TypologyofSupplyChains,Cycle ViewofSupplyChain,Problemsin
SCM and Suggested Solutions

Introduction, Three Components of SCM, Demand Management,

I DemandForecasting;Introduction,SupplyManagement,Evolution of ERP, 7
ConceptofERPmSCM,QulckResponseandAccurateResponseSystemmSCM Use
ofOther PlanningStrategies
Introduction,UnderstandingtheBenchmarkingConcept,BenchmarkingProcess,Be

m nchmarkingProcedure 8

Introduction, New Developments in Supply Chain
Management,Outsourcing Supply Chain Operations, Co-Maker

v ship, The Role of E-Commerce in Supply Chain Management, 7
Green  Supply
ChainManagement,DistributionResourcePlanning, World

ClassSupplyChain
Management
SuggestedReadings:

1. SupplyChainManagement byMichelHHungo
2. SupplyChainManagement bySunilChopra

SuggestedContinuousEvaluationMethods:

...............................................................................................................

..............................................................................................................

FurtherSuggestions:”
..............................................................................................................




Progﬁﬁnﬁb/ﬁéss:l? BA ]

Block 10

"~ Course Code:BBA402 0.
Courseoutcomes: The i CourseTitle: RcscarchMcth()dology
Courseoutcomes: Theobjectiveofihisp

T Credits3

Year:See . ; .
, ar:Second Semester:Fourth

aper istogive thebasic knowledgeabouttheResearchMethodology

= Compulsory
ax.Marks: - N
I S arks: 25+75 Min.PassingMarks:
- __“H"lﬁlalNo (1f1eft~urcs Tutonals Pracnca](mhoursperweek) L-T-P:2-1-0
Unit - T —

Topics e
ofLectur
€s

L _ Total=30
Introduction: Meaning of Research, Objectives of Research, Types of|
Research,Research Process, Research Problem formulation; Research Design:

1 Features of agood research design; Different Research Designs; Measurement in

Research;Datatypgs;SourcesofError 8

I SamplingDesign: Census& SampleSurveys;StepsinSamplingDesign; Typesof 7
Sampledesigns-Probability&NonProbabilitysampling.
Processing& AnalysisofData: Processingoperations;problemsinprocessing;typesof

m analysis,HypothesisTesting: Chi-squaretest,Z-test,t-test,F-test. -8
Presentation: Diagrams;graphs;chars.Reportwriting;LayoutofResearchreport; Ty

1\Y pesofReports;MechanismofwritingaResearchreport; Precautions 7
for writingreport.

SuggestedReadings:

1. C.RXKothari, ResearchMethodology
2. BanerjeeS. andRoyRamcndu,Fundamentalsof ResearchMethodology

SuggestedContmuousEvaluatlonMethods

...............................................................................................................

.............................................
.................................................................

..................................................................................

P




 progammeClas BBA , : o
P'Ogrig__i_A ] Yecar:Sccond Semester: Fourth

“ourse Code: X ) T : R :
‘ CourseTitle: PerformanceManagementandCompensationManagement

——icomes Thecourseisdesignedioesiim oo e e o Tmlemantation
C0UIS°°‘:)‘:; i CI?igmgncdlocqmpstudcnlsmthPcrformanccmanagementconceptand|mplementatl(m

m s of iss i ; i i
, pro 4 to impart qk%l ! 'IIQS rf:latmg to compensation management in the corporatesector and publid
services, part skills in designing compensation management, system policies andstrategies.

Credits:3 C (')m‘p’uﬁ(;ry"-“"

C MaxMarks 25075 ~ " Min PassingMarks

TotalNo.oﬂ,a:fures-Tutorials-Practical(inhoursperweek):L—T-P:2-1—0

Unit No.
Topics ofLectur

esTotal=
30

Definition, concerns and scope, Historical developments in
PerformanceManagement, Performance appraisal Vs performance
mgnagement,Charactcristics, Objectives, Principles (Engagement maximizing
using :
OSCAR),ImportanceofPerformancemanagement&challenges.Performancemanag
I ementmodel, Performancemanagementprocess,Essenceandmplicationsof 8
PerformanceManagement-criticalappraisal.

Purpose of Appraising - Methods of appraisal - appraisal system design -
Implementing the appraisal system - Appraisals and HR decisions,

PMS: Introduction,objectives, functions,characteristicsManager’ sperformancem
anagement,Performancecounselling:concept,deﬁnition,principles,

I counsellingskills&approaches.

Compensation ~Management: ~ Concept,  objectives and philosophy,
m compensationas motivational - tool, strategic perspective of compensation and 8
benchmarking,economic andbehavioraltheoriesrelatedto rewardmanagement.
InternalandExternalequitiesincompensationsystem,Understandinginterand
v inu'aindustrycompensationdiﬁ'erentials,designingpaystrucmres,Broadbandandjo 7
b familypaystructure. ' :

SuggestedReadings: ‘

1. PremChadha:PerformanceManagement,MacmillanIndia,NewDelhj,2003.
2. MichaelArmstrong&AngelaBaron,PerformanceManagement:TheNewRealitics,JaicoPublishingHouse,

NewDelhi,2002.
3. T.V.Rao,AppraisingamdDevelopingManagerialPerformance,TVRaoLeamingSystemsttLimited,Exce

1 Books, 2003.
4, DavidWadeandRonadRecardo,CorporatePerformanceManagement,ButterHeinemann,NewDelhi,

2002.
Henderson:CompensationManagement inaKnowledgeBasedWorld9/ePearsonEducation.

5.

6. Oxford:PerfromanceManagement, A.S.Kohli,T.Deb

7. Armstrong,MichaelandMurlis,Helen.RewardManagement:AhandBooko]SalaryAdministration,
KoganPage,London.

8. Belcher,DavidW. CompensationAdministration,Prenticc Hall,N.J.

. Bragess, LenardR. WageandSalaryAdministration.CharlesE.Merril,London.

10. Henderson,RichardI.CompehsationManagement:]nknowledge-BasedWorId.PrenticeHallIm'e.,N.J.-
11. Johri,C.K.IndustrialPolicy

andlIndustrialRelations. ShriRamCentreforIndustrialRelationandHumanResources, NewDelhi.
12. Lanham,Elizabeth.4dministrationofwagesandSalaries. Harper &Row,NewYork.

13. Lupton,Tom. PaymentSystems.Penguin Books,London.

14. Papola, T .S.PrinczplesofWageDetenninan'on.SomaiyaPublicationsBombay.




e

) N

"15. Pramod, Verma, Wages Dete

! rmin(llinn.'(.'bn('epl (lh(l(l'aso,s:Wileyliastern,Ncwf)iéliﬁitw -
16. RO(? ;Micton, HandbookWag, andSalary and Administration. McGraw-Hill, NewY ork.
17. Suri,G. K. Wagesincentives Theory andPractice, ShriRamCentre
forIndustrialRelationandi lumanResources,NewDelhi.
18. Subrmaniam,K. N. Wages isIndia. TataMcGraw-Hill, NewDelhi.
19. Taqur, George W. and Dunlop John T. New Concept in Wage Determination. McGraw- Hill,
NewYork.

gu'ggéstedContinliousEvaluaﬁBnMethods:

....................................................

Suggestedequivalentonlinecourses:

...........................................................................................




“Programme/Class:BBA I —
— —— car:Second

Semester:Fourth ]
~ CourseCode:BBA4(04 Block 11

) (701-"'30'““03}':ﬂ"cprcncumhip'[)'evelibp.n}efﬂt’mm T
achnowlcdgci&th

TheObjecti veistorjra\;i‘d:a?\‘de'(iu

" Ql}ﬁtf,y_ - 'ludcntsR)rsettingﬁpofsmalI'scaleBu'sinesé(‘)rgé;i_iatvi'()inér;(ﬁ
I Credits:3 : ——
I -“A‘f\/}l\iﬁ;fuk 7 Compulsory
aX.Marks: 25+ - —
S o 75 Min.PassingMarks:
- M‘_\ﬁo"ﬂr_‘ljfﬂlecmrcs~Tutorials—Isractiééi(iﬁflaurs;;é}w}é;:l‘()‘:[j:fipz3;?)7—7()_‘“ ]
Unit ( T S . X -
0.
Topics ofLectur
esTotal=
monomntrepreneurshi CharacteristicsofEnt =
I epreneur,Conceptof p, cteristicsofEntr

Entrepreneurship-

ConceptualModel,theoriesofEntrepreneur,TraitsofaTrueEntrepreneur,Differenc’
ebetweenEntrepreneur and manager. '
Business Planning: Idea Generation, Choice of product, Sources of idea,

I IfleaProce§sing,Screeningandprojectldentiﬁcation,creativityperfonnance,Feasibi 7
lityAnalysis, Project planning,

International Entrepreneurship  Opportunities:The  nature  of
I internationalentrepreneurship, importance of international business to the firm, (8
IntemationalanddomesticEntrepreneurship,Institutionalsupportfomewventures:s :
upportingorganization;incentivesandfacilities; financialinstitutionsand
SSI’s,Govt.policiesforSSIs.

Marketing&N ewventureDevelopment:Organizing&FinancingtheNew

v Venture,FinancialResourcesForNewVenture,VentureexpansionStrategies,Entre 7
preneur Motivation.
SuggestedReadings:
1. CBGupta -EntrepreneurialDevelopment
2. Holt . -Entrepreneurship:NewVenture Creation(Prentice-Hall)1998
3. SSKhanka - -EntrepreneurshipDevelopment :
4. Prasana Chandra -ProjectManagement
S. DesaiVasant -RuralDevelopment
6. KamatGS -ManagingCooperative Management
7. RajeevRoy -Entrepreneurship

SuggestedContinuousEvaluationMethods:

..............................................
.................................................................

.......................................
.........................
..............................................
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'pwgmmnw/(‘Inés:BBA ‘ v
R o ] C""’ZSCC(\I\(‘ S(‘,mc.‘%lcril"”urth

CourscCode:BBA40S ‘ !3!ock 12
CourseTitle: Investment Analysis& PortfolioManagement

Courseoutcomes: Theobjectiveofthispaper istogivethebasicknowled
aboullhcln\rfcsrlrmcnlanalymsandporlfolio,mmgcmem, sicknowledge

Credits:3 - - - E—
Compulsory

Max.Marks: 25475 _

N Min.PassingMafks:
ota —_ |
I — h~mioﬂ”ejtil?§ft‘>‘rmnalS'PfaCtlcal(lnhoursperweek):L—T—P:Z-I—O

Unit o N
o.
Topics ofLectur
esTotal=
[— 30
1 In;ersr:menfs.Nature,.scope,objectiveandProcessoﬁnvestmentsanalysis,conceptof
returnandriskanalysis,measurementofreturnandrisk: Systematic 12
I andUnsystematicRisk.

I InvestmentAlt;matives:InvestmentinstrumentofCapitalMarketandMoney
Marke‘:t,ValuatxonofF ixedandVariablesecuritiesNon- H
Sleiuntyformsoﬂnvestment,GovernmgntSecurities,MutualFund,RealEstateandG
0
FundaplentalAnalysis:Economicanalysisindustryanalysisandcompanyanalysis

m Technical Analysis: Trends, indicators, indices and moving averageapplied in 12

technical  analysis.  Efficient ~Market Hypothesis: ~ weak, semi-
strongandstrongmarket and itstestingtechniques

Portfolio Management: Meaning, importance and objectives of portfolio

v andportfoliomanagement,RiskandRetum— 10
Deﬁnitiontypesandimportance.Portfolio Analysis:  Risk ~ Measurement;
Estimating  rate of  return andstandarddeviationof ~ portfolio

retums;Eﬁ'ectsofCombiningsecurities;

SuggestedReadings:
1.SecurityanalysisandPortfoli oMana gementbyPunithavathyPandian

SuggestedContinuousEvaluationMethods:

Suggestedequivalentonlinecourses:

...................................................................

FurtherSuggestions:

...................................................................

.........................................




T YC’];“ \P oS - — s
ar:Second Semester:Fourth

“programme/Class:BBA !

Block 12
CourseTitle:RetailManagement

~ CourseCode:BBA406

— ]tcolne :’] he()bi — . a 3 h’ﬂdl kc““gl ]
/ —~ cc"vconhh . . s l I e ‘h() itretal ! ot g
N S g l ll)(.l L\(()gl VL'thdSK‘k“O wied ge U

7 éi'é(iiISZj
Compulsory

Ma;:M'érl&:w25-+~75 YTy Y
in.PassingMarks:

“TotalN ofoct . i . )
_____ ? ‘f)q,‘T‘tll,téén ! utorials-Practical(inhoursperweek): L-T-P:3-0-0
—— = R N,
ofLectur
esTotal=
45

Topics

Retailing: luction- Reta;
Type hol;'g.m I::f:z:gfi?on;/Re‘ml Management Decision Process-Types of retailers
ofownership Mul:ie—h ariety and qs;ortment-Services offered-Formats-Types
Customerbu;'ingdecisic annel Retalllng-Types-B.er‘leﬂts offered-Challenges 12
docision Mo onprpcess—Type§oﬂ)uymgdec1sxons-Factorsaffectingbuyi_ng
s egmentanon,Intemauonalmarketattractiveness
G:o::th ;lt';attegy:Targetmax:ket&R'ctai1format-GainingCompetitiveAdvantage-
oo z:) ng.es, Strategic Retail Planning Process, Retail Locations-Types-.
| otuatc 1te areas-Number of stores-Trade areas-Evaluation of Trade areas-
egotiating a lease, Human Resource Management-Issues-Organisation
StrucFureof retail firms-Issues in design-Nurturing talent, Customer
RelationshipManagement-Process-Customerdatabases

Financial Strategy: Strategic Profit Model-Asset management path- o

m Proi?tmanagementpath-Financialstrengthanalysis,InformationSystem&Supply ' 12

I(;hamManagement—Informationﬂow-Merchandiseﬂow—Dist:ributionCentres-

sues

Merchandise Management: Merchandise planning process-Forecasting Sales

Developassortmentplan-Set ~ inventory ~ levels-Merchandise  allocation,

BuyingMerchandise-Brand Alternatives-National Brands-Private label brands-

v SourcingandBuying,NegotiatingwithvendorsandIssues- 10
Fthical&Socialresponsibilities,Retail Pricing-Strategies-Pricingconsiderations- _

Settingprices-Pricingtechniques-Issuesinpricing,RetailCommunication-

BuildingBrand

[mageandBrandEquity-CommunicationMethods-

PlanningtheRetailcommunicationprocess

SuggestedReadings:
1. Levy,Weitz,Pandit,RetailManagement,TataMcGraw—Hill

2. Gilben,David,RetailMarketingManagement,PrenticeHall
3. Vedamani,Gibson,RetailManagement,FunctionalPrinciplesandPractices,Jaico
4. Mathur,UC,RetailManagementTextandCases,IKIntemationalPublishing

11

SuggestedContinuousEvaluationMethods:

EEEEE TR RN . ..c.-.o....-...-...-....--.n-.-.--..-.-..
esecoer
cesssecsseseveeeer
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Year-3/Semester-V

Year | Sem.| Block | p .
I ¢ PaperCode PaperName Credit

V| Block13 BBASO1 | Direct andindirectTax
| BBAS02 | MarketingCommunication

3 V| Blocklg [BBAS03 | Small BusinessManagement

| BBA504 | Salesmanagement

\Y; Block]s |-BBASOS | Industrial Relations&LabourLaws

L ] BBAS06 | Workin gCapitalManagement

Programme/Class:Degree

Course Code:BBAS501
|Courseoutcomes:
Imwmoﬁhecourselstobmld_knowledge,understandingaboutincometaxandGSTamongthestudent.ThecourseseekstogiVedet
|axledknowledgeaboutth§subjectmatterbyinstillingthemwiththebasicideas.The

loutcome ofthecourse willbeasfollows-To provideknowledgeaboutIncomeTaxand GST.

WIW W[ |Ww

Year:Third | Semester:Fifth
Block 13

CourseTitle: Direct andIndirectTax

| Credits:3 Compulsory
[ Max.Marks: 25+75 Min.PassingMarks:
Lf TotalNo.ofLectures-Tutorials-Practical(inhoursperweek):L-T-P:2-1-0
nit Topics No.of Lectures

Total=30

| I Basic Concepts: Income-tax law: An introduction, Important definitions in the Income
' TaxAct, 1961, Concept of previous year and assessment year, basis of charge and rates of
’ tax;Residentialstatusandscopeoftotalincome;incomenotpartoftotalincome;different 8
headsofincome andprovisionsgoverningtheir computation.

| Incomeofotherpersonsincludedinassessee’s totalincome,Aggregationofincome:Set-off,or

II  |carryforward andset-off oflosses;Deductionsfromgrosstotalincome; 6
III |Computationoftotalincomeandtaxliabilityofindividuals,advancetax,taxdeduction at 10
sourceandintroductiontotaxcollectionatstore, provisionsoffilingreturnofincomeandself-
assessment. ‘
IConcept of indirect taxes; GST Laws; Levy and Collection of CGST and IGST;
IV |Basicconcepts of time and value of supply, Input tax credit, computation of GST 6

liability,registration,taxinvoice,creditanddebit
notes,electronicwaybill,returns,paymentoftax.
SuggestedReadings:

. Mehrotra,H.C.,Income TaxLawandAccount

Prasad Bhagwati,Income TaxLawandPractice
ChandraMaheshandShukla D.C.,IncomeTaxLawandPractice
Agarwal B.K.,Income Tax

Jain,R.K.,Income Tax )
https://www.gst.gov.inforrelevantprovisionsof Act andRulesapplicabletoconcernedassessmentyear.
IndirectTaxes — Lawand Practice byV. S.Datey

AllaboutGSTbyVSDatey

9. Studymaterials onGSTbyICALICSI

SuggestedContinuousEvaluationMethods: . . L. o
InadditiontothetheoreticalinputstheéoursewillbedelivercdthroughAsm gnments,Presentation, GroupDiscussions. Thiswillin

- still instudentasenseof decisionmakingand practicallearning. .

SuggestedequivalentonliNECOUTSES: . ... cxvexveovtirrirrieie ittt
FUIherSUZEESHONS: . ... xeerveenrsansnsseeinsae sttt

S I T S




//&;@E7Class: Dﬁgl“Ei
P | . YearThird

IWA5,O‘2,H"”]“ . Block13
utcomes: T CourseTitle:MarketingCommunication
Co:a:ﬁgﬁhecqur§ e istobuildknowledge, understq selitle:MarketingCommunication
h ogive detalled'knowledge about the subj n
ertisingandthmr roleinoveral]promotionifct
' Applyan M(;approagpixmthe developmentof; ar;lt
ancecreanvnty,cntlcalthinkingandanalyﬁca

‘ ationcampaign

Semester:Fifth

dingandskills i .

ma%tcr ;kl'“s 1.ntparket1ngcommunicationamongthestudent.ﬂxe course

egicsoﬂhy ;‘nsullmg them basic ideas about IMC

ovéral de lﬁ_rl:The outcomeofthe course willbe asfollows—

labiliat ah vertisingandpromotional plan.
ythroughdevelopinganintegratedmarketingcomm

unic
Credits:3
— Max.Marks: 25+75 e Compulsory
Tot . in.PassingMarks:
p— ol alNo.oﬂ,ectures-Tutonals-Practical(inhoursperweek%pP.2 0-1
: —__/
it . No.
Unl ' Topics ofLectur
es
Total=30

x:‘;:ggggoomm;nuulgg;pom Ill\\dllearfmg and its objectives, Integrated -
b ion (IMC): concepts and process, IMC promotion Mix, Advertising
Me.anmgzob]ectlvgs'itsroleandfunctions,Classiﬁcationofadvertising,economic,socialandethi 7
calissuesin ad"el'"f‘ﬂn8,1)1°sGMARzipprc>ach,STPstrategiesinadvertising,
AdvexﬁsggAgencws,

Process in Advertising: Consumer and mental process in buying, AIDA model,
Hierarchyof effects model, Information processing model, Advertising Budget — Top
down andBuildupapproach,methodsofadvertising—Affordablemethod,arbitraryallocation
method, percentage ofsales method, competitiveparity method, Objectiveand
[Taskmethod. -

Advertising Creativity: Meaning of creativity, Creative strategy, Creative
tactics,AdvertisingAppeals,USPthcoryof creativity,Copywriting:
m NeaningandDeﬁnitionofCopywriting, The Copywriter, Copywriting for Print,
Copywriting guidelines, RadioCopywriting, TV Copywriting,
WritingfortheWeb,Tipsforwritinggood web content

v MediaPlanningandStratcgy.MediaTypesandtheircharacteristics;Setti
ngMedia objectives;Ste sinvolved inmediaplanning,
levaluationof mcdia,mediaschedulingstrategy,Evaluationo
heedandpurposeofevaluation,pre- ] . ) .
testingandposttestingtechniques,Advertisingresearch,decis1onarcasmlntemanonaladvemsm

fadvertisingeffectiveness—

g.

SuggestedReadings: .

1. George EBelch&MichaelABelch: Advertisingaqdpromotlon- ' .
Anintegl'?ltedMarketingCommunicationPerspectlve-McGralell Education

% Chunawala&Sethia:Foundationsof AdvertisingTheory&Practice;HimfllayaPubhshmgH9use .
3. Copleypall]:MarketingCommunicationsManagementConcepts&theOneS,CaSesandPractlces;ButterworthHeme

mannPublication.

:' Aaker,DavidA.etal., AdvertisingM

uggest i i : .

Inagdgdiﬁggg:l?:tﬁzg::t]is::lliﬁ:g?sﬁz?:rds:“dllbedeliveredtkgroughAssignments,Presentauon,

still instudentasenseof decisionmakin and practicalleamin :

}S?‘:liiestedequivalentonlinecourses: ..........................
CTSUGGESHONS:........ceceneseensnssti i

anagement,PHL,
GroupDiscussions.Thiswillin; 3

.....................
...............

...................

...................




~»’*§@§}91!1111¢/§‘|ass: I)ég}-e¢ ' ] —— - B
o o YearThird [ Semester:Fifth v
——Course Code:BBAS03 | Block 14 S
Emwomes: '

business is an important .
lf;;:::lplownex1tcreator.¥his C(‘)::qgcl:i?::t(;{ cconomy as it not only develops entrepreneurship but also a
. . L Stoequ , . X .
nakey seoﬁtwhlle handlingthe business. Juipthestudentswithconceptual foundations ofsmallbusmessandhowtheycan

- ~ Compulsory
Min.PassingMarks:

L Max Marks: 25+75
[ TotalNo.ofLecture : ——

F . CtureS-TUtorlals-Practical(inhoursperweek):L—T-P:3-0-0
it No.of LecturesTotal=45
Unl Conce tandd voe Topics /
mallanr:il eﬁn.ltlon,NatureandCharacteristics,Relationshipbetweens

argebusiness,scopeandtypesofsmallbusiness.

'(v)' “ . ) T
ourseTitle:SmallBusinessManagement

12

-

// .
Small bu§1nes§ as a seedbed of entrepreneurship, Role of
smallbusinessin Indianeconomy,Problemsofsmall-

il scaleindustries,Growthofsmall sectorin India. 12

-

Establishing small scale enterprise: Opportunities scanning,

il Marketassessment 12
forsmallscaleenterprise,Selectionofsiteandchoiceof
technology,Projectfonnulationandproj ectreport.
Smallscalesectorinlndia;SSIsectorcommitteereports,Govt.policy

initiatives; Reservation of items in SSI sector; Infrastructurefacilities. 9
InstitutionalsupportforSSI;Incentives&subsidiesforsmallunits;
Technological - upgradation, Marketing &Financial management
insmallenterprises; SicknessinSSIsector.

-

I
SuggestedReadings: .
' nt”KitablIvIahal,Allahabad.

1. Shukla,M.B.“Entrepreneurshipandsmall businessmanageme:

2. Desai,Vasant,“Managementofsmall industry”

GroupDiscussions.Thiswill

SuggestedContinuousEvaluationMethods: ' .
'llbedelivercdthroughAsmgnments,Presentahon,

Inadditiontothetheoreticalinputsthecou{sem | '
instill instudenta senseof decision makingand racticallearning.

S“Egestedequivalentonlinecourses: ......................................
FurtherSuggestions: . ...coooxesseeseet ittt

........................

---------

---------------------------------




yer"]‘] i
At Third o

—— Semester:Fifth

_—Course Code:BBAS04 [ Block 14
comes: o CourseTifle- @i -
|~ eoutcom ' selitle: Salcsm P
Coufal, of the course js (¢ build kg | anagement
The Wiedge, up :
derstandmg and skills in gales management among the

urse seeks to pi .
) ont. The €0 o~ ks to give detajle b
ragement. Lhe outcome of about the sybjiee o o
alesma! fnship of the coyrge Will be ag fy)) Subject matter by instilling them basic ideas about
alesm OWs = To provide knowledge about sales personnel
:de knowledge about personalse]lingqndf
i i aNdiocuslight ;
eaﬂo"emewabounmpoﬂanceofsalc : 8htonthedifferentpers ectives ingsalesforce
Toglfdistribmi onchannels, SforcemOrgal persp sof managingsalesforce.

d knowlcdgc

Nizati : .
Zation.Togiveanoveryi ewaboutconc

: 7Compulsory

massingMarks:

TotalNo, -
ofLectures-Tutonals-Practical(inhoursperweek):L-T-P:3—0-0

: ; No. of
Topics . LecturesTot

al=45

IntroductiontoSalesManagement: |
I ccncept,Evolunonofsa]esﬁmction,Objectives of sales management 12

positions, Functions of Sales Mmanagerandtheirrelation

}/r withotherexecutives.

10 Sa]esmansh.lpiTheorieSOﬁJersonalsel1ing;TypesofSalesexecutives,Qualitiesof B 1

Lk salescxecutlves,Personalsellingprocess,Shbwroom&exhibition,
I

SalesOrgal.liza.tionandRelationship:Puxposeof salesorganization, Typesof
salesorganization structures, Sales department external relations, Distributive
networkrelations. -
SalesForceManagement:RecruitmentandSelection,SalesTraining,SalesCompensati
on. .

Distribution Network Management: Types of Marketing Channels,

Factorsaffectingthechoiceofchannel, Typesof - 9
v middlemanandtheircharacteristics,Conceptofphysical distribution system.

12

SuggestedReadings:
1. Cundiff,Still, Govoni,SalesManagement

2. Pradhan,Jakate,Mali,Salesmanship &Publicity

3. S.A.Chunawalla,SalesManagement
SuggestedContinuousEvaluationMethods: _ . . _ o
InadditiontothetheoreticalinputsthecoursewillbedeliveredthroughAssignments, Presentation,GroupDiscussions. Thiswil

linstill instudenta senseof decision makingand practicallearning.

.....................................
.............................

..............................
..............
...........................




YearThi
S e fhird Semester:Fifth
_—GourseCode:BBASOS | : Block 15
//»ﬁrsgéﬁtcf’mes: | ('oursc'l'illc:W()rking(TapimlManngcment
T heaimof thiscourseistomake the studepy verseinworki |
ngcapital management.

P TTVNT —
- Credits:3
| e : S I
L _ﬂ»‘i’_‘:ﬁfks: 25475 - - - 7flompulsory
TotalNo ofLostureg T MinPassingMarks:
X tures- n o
— [ — tciy"jﬁ'S'Pmctical(inhou}’s‘g,é;;v‘ge’;;)?g_ﬁgj1_0

I

Topics No.of
Lectures
Total=30 |

CON AND
I Concgfnf;grame DEEERMIN.A TIONOFWORKINGCAPITALs
Determinatio m‘lv or _'Operatngnvironmentof WorkingCapitale
i MANAGEM;(I)\]T orkingCapitaleTheoriesan dApproaches
¢ Management of (C)FC URRENTASSETSeManagementofReceivables 8
ash ¢ Management of MarketableSecurities

6

o ;Eli\IA.NCINGOF WQRKIN GCAPITAL NEEDSeBankCredit- Basic
nc1ples. and Practices  Bank Credit — Methods of Assessment
andAppraisaleOther SourcesofShort-TermFinance

WORKINGCAPITALMANAGEMENT: AN
v INTEGRATEDVIEW eLiquidityvsProfitabilitye 3
PayablesManagementeShort-TermInternational
Financial Transactions ¢ Integrating Working
CapitalandCapitalInvestment Process
SuggestedReadings:
Workingcapitalmanagementandﬁnance byHimanshuGuptaandRK
GuptaWorki_ngCapitalmanagementbyVKBhalla ‘

valuationMethods: _ . ' o
Presentation,GroupDiscussions. Thiswi

linputsthecoursewiIlbedeliveredthroughAssignments,
kingand practicallearning.

SuggestedContinuousE
Inadditiontothetheoretica
llinstill instudenta senseofdecisionma

.
...........................
..........................

Suggestedequivalentonlinecourses:
FUrtherSUgEESHONS: . o.vsvocnsnsseereseneszereies it
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p,{ﬁ:rmnmc.‘( lass: Degree ’
gramme Year: Thir "
Third Semester:Fifth

(“bﬁrse(‘ode:BBASO(x ? Block 15
| (‘odi’&oil{c;mcsz N ) ( ourseTitle IndustrialRelations& I abour Laws
e rS€W1”hC]pStUdcnlsidcn('f ,
| ThiscoU ifyanddeye _
” ‘('Ommw”‘"““"‘ﬁndnstrinlrolnlmns Italsohelpinacquiringknowledgeand

l AWS,
almnfranwwnrk

o dcrsmndingoﬂnduslriallnbnurand(ic’nornll
| gnowledgeofIndustrialRe]
| Competencytounderstandt
ofIndustrialRelation

Know[edgeaboutrelcvanlLawsoﬂ{Rm

Competencytoimerprctedandimplemc
" CompeteneytouseCollectiveBargainingandCrievancarsgree- 1rr
L R edits3 —HeigandGrievanceredressalMechanism

f/ Max Marks: 25+75

heimport
anceofl:
Portanceof] .mplo_vceRclm|onwithimhcperspcctivc

anagement
nttheLabourlawswi thinorganization

|
B
[

—

" Compulsory
T S ~ Min.PassingMarks:
otalNo.ofLectures-Tutorials-Practical(inhoursperweek):L-T-P:3-0-0

L
Tnit . No.of
U Topics " Lectures
: Total=45
/If IndustrialRelations: Role-Importance-TradeUnions-
Industrialdisputesandtheir Resolutions, 10
— 5 s N
il Participative Management: Structure - Scope - Collective Bargaining - 1
WorksCommittee-JointManagementCouncils-Pre-Requisitefor 2
successfulpartlmpation-RoleofGovemmentinCollectiveBargaining.
- Industrialunrest: Employeedissatisfaction-Grievances-
11 DisciplinaryAction - Domestic Enquiry - Strikes - lockout -
| Prevention of Strikes -Lockouts. Discipline: Positive, negative 12
‘ discipline, disciplinaryprocedure,Absenteeism, Turnover,
J Dismissaland Discharge.
FactoriesAct:Meaning,Definition-Welfare—Safety-Health _
v Measures. Workmen’sCompensationActandInternational 11
LaborOrganization-
RoleandFunction,GeneralprovisionsofBonus Act
andGratuityAct
SuggestedReadings:

5. SreenivasanM.R-IndustrialRelations&Laborlegislations.
6. AswathappaK -HumanResourceandPersonnelManagement.

7. SubbaRaoP-HumanResourceManagementandIndustrial Relations.
8. Monoppa-IndustrialRelations.5.S.C.Srivastava,IndUStria]Rela‘imomabourl‘aws‘

SuggestedContinuousEvaluationMethods: . . . . .
InadditiomothetheoreticalinputsthecoursewillbedcliveredthroughAsmgnments,Presentat1on,Grouprscussnons.Thlsm
llinstll instudenta senseofdecisionmakingand practicallearning.

B sesesssessiesesaesseresreNssstReLeReT e
...........................

Suggestedequivalentonlinecourses:

FUTtherSUGEESHONS: ... vvrsrsrssensrsnersnsnsrssssien et -

N
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Year-3/Semester-Vi

Year | Sem. | Blo
. ck PanerCode
—1— perCode PaperName Credit
' VI | Blocklo MQL__J‘_’N_C(_:!Munngcmcnl 3
’ . ‘ ::”/\()02 MarketingofServices N
: VI | Block17 %\603 AgriculturalandRuralMarketing 3
T - BBA604 __| International Business 3
VI | Blocklg |-BBAG0S StrategicManagement 3
- BBA606 | TrainingandDevelopment 3 ]
~progammelClassDegree [ YearThind | Someser®nh
Block 16 S
/// —
g Code:BBA601 ]
C/ogrgﬁ_p_,___mm“[_w — CourseTitle:ProjectManagement
Cou )

(rscoutcomes:
Smden(tis “;‘1“’,‘l’;’blgmundzr;:andthechgracteristicsof ProjectandProjectManagementKnowledsB
Thestudentswillunderstan en"mage“alProcessalongwithtools&techniquesusedinProjectmanagementl(nowled :

-

|
|
f
|

g

Srudentswillunderstandthe schedulingandmonitorin inProi .
gprocessinProject. Theywill

peabletoapplyPERTandCPMmethod forprojectscheduling ) ywi

+ Students
‘ wi1Iunderstandtheperspectivesinwhichoptimumdecisionsaretobetakenincaseoﬁ‘iskswithplannedactivitiesin

- project
3 ’ Compulsory

“W,‘_rMax.Marks: 25+75 Min.PassingMarks:
- TotalNo.ofLectures-Tutorials-Practical(inhoursperweek):L-T-P:2-1-0
' No. of
Unit Topics LecturesTot
al=30

1 Deﬁnitions&Characteristicsoﬂ’roject,TypesofProjects,ProjectLichycle,Project
Management Process: Introduction, Tools & Techniques of ProjectManagement. 6
Project Team and Scope of Project Management, ProjectOrganization.

I | Project Identification & Selection: Identification, Generation of ideas, Approaches
Project Rating Index. Market & Demand 8

toProject Screening and Selection,
AnalysisTechniques: Survey&TrendProjectionMethods.Project RiskManagement

ProjectCosting:

Fundamentalcompon:

III -Recurring,Fixed,Variable,Normal, . .

ProjectFinancingandBudgeting: SourcesofF inance,SocialCostBenefitAnalysis(SCB
d Network Analysis: Steps in

A) of Project, Project Scheduling an \
ProjectSchedulin and Networkdesign, Introductionto CPMand PERT,
Monitoring and Control: Planning- Monitoring and Control Cycle. .
ProjectManagement Information System. Milestone Analysis and Tracking Gantt
IV | chart Eaned Value Analysis (EVA): planned Value (PV), Eamned Value V), | 8
CostVariance(CV)',"SchedixleVariancc(SV),Costperfonnancelndex(CPI),Schedulep‘er

formance Index (SPI). Project Termination: Types of Terminations,

ProjectTerminationProcess

] R

entsoﬂ’rojectCost,TypesofCosts:Direct,Indirect,Recurring,Non
Expeditecosts.




, gtédﬁeﬁdings:
e agement-AManagor:, , '
S"glg)fojcctant: me 1]\/>1M ‘ma§u ml/\ppronch:.l:u:kR.Mcrcdith BroyhillSamuel 1 Mantel, Jr(JohnWiley&Sons)
rojectManagement: "‘SmUWM“rW“h‘(Wilcvl dreamtech) -
project- Preparation, Appraisal 1y : y

S geting and 1y, | tation: Chandra Prs - (TMH)
C AP Ojechanagcmcnl( oreText Book:M R(k)p“]m?(\(;/r?](:;,)" 1on: Chandra Prasanna

Bl I

Quz;ﬁﬁtal_iveTcghniquesiﬁMnnagmhent: NDVohra (TM} )]
Enh-cprenem‘shlpandSmallBusinesst

nirepr AL ! hagement:MBShukla
< ggestedContinuousEvaluationMethogs:

ol . A : ions. Thiswil
I ‘;dditiontothetheoretlcallnpUlStheCOllrsemllbedeliveredthroughAssi gnments, Presentation, GroupDiscussions. Th
In i i

dll instudenta senseof decision m i o
lin$ ivalentonlinecourses: R T
— stedequiva s:
Sugges

2 N
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Ll
I,].()g.}1|1;l1;9/( I‘assf Degree ‘
Year: Third . ‘
Block Semester:Sixth
ock 16

ourscTitle: MarketingofServices

CourseCode:BBAG602 ’
urscOuICOs:

S esareaveryimportantareaco (;

vicesares portantarcaofipy|

. . ) Cprevaili i
acticaldimensionsofinark i Bousinessscenario.
alandPr lOnmImmkctlngo&crvicﬁq llkxl\:?;'[‘&su,mnn. Ihiscourseisconcernedprimarilywiththeconcept
Z S twillexaminethe

dicliﬂg"ishln,gt_ea,‘,‘"'cs“fCOnSumcm ofservi
o T S 0fservices, delivering afere.:
~ Credits:3 wdeliveringofserviceand relatedissues

7 o VK-M“?‘,_-MMRS: 25475 Compulsory
Min.PassingMarks:

- TotalNo.of1
- otalNo.ofLectures-Tutorials-Practical(;
( ctures lutormlstplqcllcal(lnhoupquweck):L—T—P:z-l-0 o
Unit No.of
] o Topics Lectures
~ |Natureanddefinitionsofservices I ffamm o Total=30 |
keti . ces.Differencesingood |
[ [marketing Mix. Trends ip servi 8 _Sversusserv1cesmarket1ng,Serv1ces
ofservices, Taxation of services Tvices marketing. Classification of different types
’ 7
Positioning ¥ _ ]
I [srocess.Consumerbehaviori . anddifferentiationofservices,Positioning
1,omnaking’Creatingthese:?‘l";nser\g:ices.Consun.aerpurchasebehaviorinservices.Consumerdecis 7
: ceproduct-stages innew service development,Serviceblueprint.
[II [Distributingservices-Distributioni : P T n .
or serviceggzlivec:; II)(leS;rl'bltltlonn(x;emcecontext,Servncesdlstnbutlonplannmg,Optlons
> v > Intermediaries for servi i i i
servicedelivery. ervice delivery and strategies foreffective 8
Marll:et?ﬂgrlf;eamhforsewiCeS,Marketingplanningforservices,Internalmarketing,Relationshjp
marke Ing, easuremftntqfservxceQuantlty.Pricingofservicesandintegrated services
mar eting communications. Co-operative management: Co-operation:meaning and
ObJCCt{VCS, DGV§10pment qf —Cooperatives in rural areas, Co-operative creditsocieties,Co-
operativemarketing, Evolutionofsomesuccessfulco-operativeorganisation.
v 8
SuggestedReadings:
1. ServicesMarketingbyGovind Apt(oxfordHigher Education)
2. ServicesMarketingteset byH_arshV.Vam)a(PearsonEducation) _
3. Sadhu&Singh,“Fundamentals ofAgricultural Economics”,HimalayaPublishingHouse.
4. DesaiR.G.,“AgriculturalEconomics".HimalayaPublishingHouse. ' _
5. SinghS.,“Ruralmarketingmanagement”,Vikas PublishingHouse. .
6. SinghK.,RuralDeve]Opment-Principles,PoliciesandManagement”,SagePublicanons.
SuggestedContinuousEvaluationMethods: _ ' _ .
hecoursewil]bedeliveredthroughAssignments,Presentatlon,Grouprscussnons,Thls

Inadditiontothetheoreticalinputst ‘
willinstill instudenta senseofdecision makingand

.
......................................
........................

Suggestedequivalentonlinecourses:
FUIhErSUZESHIONS: . rvovesencnronsrescrnsenreen st

practicallearning.

s



i)l.og]‘al]]n]C/(lﬂSS:l)CgI‘QC ' y

— ' Year
A hirg -
Semester:Sixth

Block 17

~Course Code:BBA g3 |
g N ('oursc'l‘illc:/\gricullur

Courseoutcomes:
Thecourseaims tofamiliarizey
withthebasicconceptsofRyy
ndproduce.

nIan(IRuraIMarkcving'N
hcsludcms B - N

nlMarkcting,lhcn

atureof alC
- theRural( ‘onsumer,and marketingof agriculturalinputs
Credits:3

Max.Mﬁ}?kg}j}ﬁg — Compulsory

— —

TotalNo off oo | ~ MinPassingMarks: |
‘\UreS-Tutonals-Practicéliiﬁﬂ&;gﬁé?ﬁ;ék):L-T-P‘3-O—0
- tonals-Practical :

Unit -

. No. of
Topics LecturesTot

Rpra}MarketingConcept-~-Nature-——Scope--- e
| Si gmﬁcanceofRuralMarketing--- v
FactorscomributingtoGrowthOffuralmarkets--

‘Componentsandclassiﬁcatiou
of Rural
UrbanMarket-~~e.mralmarketin . uraimarkets--- RuralMarket Vs

Agricultural Marketing — Coneept --- Nature and Types of

I Agricultureproduce =--conceptandtypesof AgriculturalMarkets--- 11
Marketing

channe]s---MethodsofSales—--Marketﬁmctions —
Agricultural Marketing RisksMarketing agencies -
I Marketablesurplus---Characteristicsof ScientificMarketing--- 11
Riil:sinvolvedinmarketing—--Typés of risks---Measurestominimise
risks ---
ContractMarketing(Farmer —Processorlinkage)---Distresssales.
Issues in Rural Marketing - Rural Consumer behaviour --- features —
factors influencing --- Lifestyle of rural consumer --- FMCG sector
v inRuralIndia---conceptandclassiﬁcationofconsumergoods---Marketing 13
Channels for FMCG --- Fast growing FMCG --- Marketingof
consumerdurables ---The roleofAdvertising

—
—

SuggestedReadings: ' ,
1 g§3adi R.V.Badig N.V.RuralMarketingHimalayaPublishingHouse—2010PageNos.forModule 1P.No.3
t07,15 to44, 33. )

| , i inginIndi lishingCompanyPvt.Ltd.113-B,
2. AcharyaS.S.AgarwalN.L. Agriculture MarketinginIndia Oxford& IBHPublishing
SlfahpurJat Asian village side Now Delhi India 110 049 India Fax — 011 41517559 — 2004 PageNo. for
Module 2 _’01 to 17, 151, 41 to 44, 185 to 197, 80 to 81, 40 to 61, 6_9 to 71, 170 to 172, 201 t0204.
3. UnderstandingRuralBuyerBehaviour,Jham,IIM —BManagementReviewVol.15 No.320034

4. Badi R.V.BadiN.V.RuralMarketingP.Nos.—112to114,233t0241.

i tionMethods: _ . o
%aﬁfgxgxézzgrzgxlxzutsthecoursewillbedelivercdthroughAssn gnments,Presentation,GroupDiscussions.

Thiswillinstill instudentasenseof decision makingandpracticallearning,
Suggestedequivalentonlinecourses:

Ctreen, hesseseveseesarenesiee eseevtrteeetetateettnanae
sesesssssssrenans
*serenssnne . essssasvsavensne
seee
seesevessece

.
---------
......................................




rogramme/Class Dogroc |

Year: Thi
ird Semester:Sixth

~Course Code:BBA604 ) Block 17
C/o;fa’“tmmes-' B ( ourseTitle: International Business
Thea,'moﬂhecoursmstobuildknow]cdgc B
lwm,ccoursewillbcasfollows ~
. Toprovideknowledge:
Toprovidsknow] ig quUt.dlffCI‘Clﬂ methodsofinternati
. Stuidcntq il te( gcabounnlcmaliomkcom"“i _f"t{l“(maltradc
. ents ct anovervyi N cinstitutions,
Crviewaboutlngia forcigmmdczmdlndr}:l.(“ra Tl

sl Credits3 Al
Compulsory

B MaxMarks: 25475 ————— |
Mfﬁ:?il;sThéMarks:

andundey ;
St y , p
“"dmgdh()ullntcrnmumnl'l'rmlcamongthestudenL T'heoutcom

_‘\\
TotalNo.ofl ectuyroe
Oﬂﬁcturemﬂs-ﬁactical(inhours»béméek):L—T-P:3-0-67

Tobi No. of
opics LecturesTot
al=45

OverviewofInternationa] :
I Business:Meaning significance; i
g S, e;Factorlead i
nalBusmess;MultmationalCompanies— Fedingothegrothoflntemati
Waotll;l('ie;sze&amng.InternationalEconomicsInstitution:
ra ‘ganisation 0),Int i '
l orldBank JFC oA e (WT ).InternationalMonetaryFund(IMF), W
_ Introductipn of International Trade: Meaning and need
i oﬂntgrnatlonal .Trade, Theories of International Trade-
ClassicalTheories; Mercantilism; Absolute Advantage;
ComparativeAdvantage;
andModergtheory;Resource&TradeﬂleorxSpeciﬁcfactor
&Incomedistribution; Thestandard ModelofT, rade;
CompetitiveAdvantage.

10

11

Export/Import- .
m Policy,Procedure,Documentation.ExportPromotio_n. Regional 11
Trading Block- SAARC, APEC,

AFTA ForeignExchangeMarket-Meaningandneed, functions,
Financing Foreign Trade - Letter of Credit, Forfeiting,

FERAand FEMA

Government Influence on Trade: Balance of Payment-
CurrentAccount, Capital Account and Official Reserve 13

¥ Account,Disequilibrium in BOP- Its Causes and measures to
correctdisequilibrium.FreeTradeV/SProtection; EPZ/SEZ,Quota,Tarif;

SuggestedReadings: .
1. Bhalla,V.K.&ShivRamalnternationalBusiness; EnvironmentandManagement.

2. Verma,M.L.ForeignTradeManagement.
3. Woods,Margaret—InternationalBusiness.
4. Cherunilam,Francis— Business&Government.

3. Paul, Justin-International Business.

Inadditiontothetheoreticalinputsthecoursewillbedg ' _
kingandpracticallearning.

Suggest i tionMethods:
R b lbedglivcredthroughAssignments,Presentation,GroupDiscussions. .

miswillinstill instudentasenseof decision ma
S“ggestedequivalentonlinecourses:

<



gl Deges |

Year:Third Scmester:ﬁ%“ikvh o
~Gourse Code:BBAGOS l Block 18
S ee—— CourseTitle: StrategicManagement

,.Bﬁ‘r's'fe(',ﬁic_omes:
. softhecourseistobuildknow]
eﬂ‘mOﬂ ' ow Cdgem\dlmdersm“ . " . t Theoutc
meoﬂhecoursemllbeas follows- dingaboutStrategicManagementamongthestudent.
0 :
eveloplearningandanalyt : : i
TO: P 8 lytlcalSk‘nsa““ong'hesludentstosolvebusines;sprohlems\andprovidestrateglC-“Ol”"
ons.

ourseaimstoacquai .
e 1 mthesmdemsw“h“amre,ScopeanddimensionsofBusinessPoIicyandStrategyManage

ment Process.
— e AeeR =)
Credits:3 Compulsory
L—""" Max Make 3e7c —————
Max.Marks: 25+75 Min. PassingMarks: o
TotalNo.oﬂnctures-Tutorials-Practical(inhoursperWeek):L—T-P:3-0-0
/’" I —
. No. of
Unit Topics " LecturesTot
. al=45
— |WhatisStrategy?WhatareStrategic
I Intent;Mlssmn;Ot?jectivesandGoals; Policies; Program; Budget, 10
Process of strategic management,Levelsofstrategy

Identifyingstrategicalternativesofbusiness;Environmentalappraisal
—Internalenvironment;KeySuccessFactors;Role

I ofResources,Capabilities and Core Competencies; Competitive 12
Advantage toCompetitive Strategies; VRIO Model, External
environmentalanalysis— PESTEL.

IConceptofValueChain,SWOTAnalysis; ToolsandTechniquesfor
StrategicAnalysis—
'TOWSMatrix;GenericStrategies;CompetitiveStrategies-Porter’s5
[Forces Model; TheExperienceCurve, Grand

Strategy, BCGMatrix;FunctionalStrategies,Globalentrystrategies.
OrganizationStructure;ResourceAllocation;ProjectsandProcedural
issues. Integration of Functional Plans. Leadership and

v corporateculture; Evaluation and Control: Organizational Systems 1
andTechniquesofStrategic
EvaluationandControlofPerformanceandFeedback.

12

SuggestedReadings:

7. Lawrence,R.JauchandWilliamF. Glueck;StrategicManagement andBusinessPolicy,-McGraw-Hill

8. Wheelen & Hunger, Concepts in Strategic Management and Business Policy, 12* edition,
PearsonEducation.

b, Kazmi,Azhar,(2008),StrategicManagememandBusinessPolicy,BrdEdition,McGrawHillEducation.

10. R Srinivasan, StrategicManagementthelndiancontext, PrenticeHall ofIndia

11. LM Prasad-StrategicManagement-SultanChand

SuggestedContinuousEvaluationMethods: .
InadditfontothetheoreticalinputsthecoursewillbedelivercdthroughAssignments,Presentation,GroupDiscussions.
Thiswillinstil] instudentasenseof decision makingandpracticallearning,

Suggestedequivalentonlinecourses:




"'/};’Tmnme/’(‘]ass:l)cgmc ]

prog
Year Third
"'661'11/'5727(‘_({&051‘“37/7\(\()() I Block 18 Semester:Sixth
—— outcomes: P e
outc CourseTitle: 1 rainingandDevelopment

(ol = 5
(o Theﬁcldof TramingandDevelopme

Appl)’i 0 gﬂ}@}ﬂ icalconcepts Ntanditsro|

e ﬂndmodclslolraiel::mp:l.'?mngpcrf”r""'"“"'
Des,gm'ngtranm}glm.crvcntionsusingavqri‘ ngdesign,
Evalua‘lmgthc cttccl:yq1cssol]rnihing&‘dcc };of m(:'thf)(l()l()gic&
ASS?S.S,',!T?‘YIEC},I,]W raining& dc"clobmcnlivgc opmentinterventions.
) (‘rt;(iits;j sa Vlablccnrccmption.

"

-  MaxMarks: 25475 Compulsory
- TotalNo.of Lectures oo Min. PassingMarks:
o nesTulorals-Practcalinhoursperweek): L.'Tiﬁ"‘;:’o.'d ]
Unit S ‘""T"“’I'\I‘o‘ Of
o Topics LecturesTot
o o a5

. Introduction: Concepts and ale of Trai
: pts and Rationale of Training and
‘ ra
I Development;D1fferencebetweenTraining g I
Development&Education,overviewof ,
training and development syste izi
Ve ystems; organizing trainin
department;traininganddevelopmient ’ y

3 li'cies;RequisitesofEffectichraining
raining Needs Assessment (TNA): M.ean' |
: ing of TNA, Purpose
11 :nndal:dthodsofI‘NA, tht?NeedAssessmentProcess —Organizational 11
oriesys1s,PersonAnalys1s,TaskAnalysis,OutputofI'NA.LeamingThe
. —4_—""—{

Designing, Conducting & Evaluation of Training Program: Areas
oﬁrfnfnng, Types of training, System’s Approach to Training,
TrainingMethods,Designingatrainingprogram,contents
&scheduling,studymaterial, selecting a trainer, deciding method of
training, Types ofTeaching Aids in Training, Training Evaluation &
Methods of TrainingEvaluation, TrainingEffectiveness Models-
Kirkpatrick

ModelofT rainingEffectiveness,CIROModel.

Executive Development: Importance of Executive
Development,Steps in the organization of a management
v Development Program/Executive Development Program,
Techniques oﬂ\'ianagementDevelopmentProgram,Special

IssuesinTraining&

Development— . o
LegalIssues,CrossCulturalPreparation,Manag1ngWorkforceD1vers1t

y,SensitivitzTraininnguccessionPlanning.

SuggestedReadings: _ N
12. NOC,RaymondA.,andAmitatheoKodwam,EmployeeTrammgandDevelopmem,
TataMcGrawHill, 5thEdition, 2012. o N

13. RaOVSP,HumanResourseManagement,Excel BooksPubl1ca.tlor§,3rdEd1tlon.2013_

14, Rolf,P.,andUdaiPareek,Trainingfor Development,SagePubl1cauonstt.Ltd.

1. JackJ. Phillips, HandbookofT. rainingEvaluationandMeasm{rementMethods, Routledge.
16. Dayal,Ishwar,ManagementTraininginOrganisatlons,Prcntlce Hal .

SuggestchontinuousEvaluationMethods: ' . _
In addition to the theoretical inputs the course will be delivered through ASSlgnmcnts,. Pregemanom and
Gm“pDiswssions.ThisWillff\still instudentasenseof decision makingandpracticalleaming. **

Suggestedequiva]entonlinecourses ...............................................................
Pt g papliops oo )

111 12
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=" [ Blockl9 |

[ > Option1 :Markm

Ycar-4/Scmcstcr-Vl|

(/onsmnchchaviour

Vil

L [ BBAR :
Block20 lﬁW‘ :l;lcmanonalMarketing ______ —
BBAT0] | SrandManagement
— 1 Block2l Lﬁl;/\\ms\‘ DigitalMarketing J——
a | e Salc'sandpistributionManagement —
— ~~~~—~-»R_..._M?Mm_essManagemem
— ption2:FinancialManagement
Block22 BBA711 Advance Accounting

BBA712 InvestmentDecisionMaking

Block23

BBA713 SecurityAnalysisandPortfolioManagement

BBA714 InternationalFinancialManagement

Block24

BBA715 Merchant BankingandInvestmentBanking

BBA716 FinancialDerivatives

Option3:HumanResourceManagement

T

Block25

BBA721 HumanResourceDevelopment

BBA722 PerformanceManagement

Block26

BBA723 LegalFrameworkfor GoverningHumanRelations

BBA724 PerformanceManagement

BBA725 CompensationManagement

BBA726 GlobalHumanResourceManagement

Optiond:OperationsandSupply ChainManagement

Block28

BBA731 AdvancedOperationsandSupplyChainManag“fm‘“'lt

BBA732 SupplyChainAnalyticsandStrategicplanning

Block29

BBA733 DemandandRevenueAnalytics

BBA734 DigitalSupplyCha_inManagement

VIl

vl
Vi

VI

viI Block27
|

VI

VI

vl

BBA735 CircularEconomyandSustainableMaterialPlanning

crzcceazezeeelizeeErriEEEEEEl

Block30

BBA736 AgileSystemsandLeanManagement

“



Optiont:
I lonl.MnrkolingMnnngcmom

amme/Class Degree |

prog
[ = Year:Fourth
6@36313/\70] ] l“b(‘k 19 Semester:Seventh
_~ /}butcomcs: CourseTitle (! ; ;
courseO i s¢ hitle:ConsumerBehaviour
The aswob! ecnv{;:‘l S'OdCVClOPm“mdcrsl:mdin ab
kclillgfu/ng{ojﬁ lr*ch 8 outtl\ecmmumcrdceisionmakingpmcessanditsappl jcationinmar
o redits: 3
{/‘A—--m — T — T
" /JL{;I:}‘%%%;HS : o Sompusen)
_1otalivo.ofLe e T in.Passi ks:
~o-arectures-Tutorials-Practical (inhoursperweck): 1 ?‘;’%‘%s M
T Neof
Topics LecturesTot
) _— ]
consane e s, g |
ol ,] - uence of personality and attitude on buying behavi 11
ultural,SocialandEconomicfactors . 1on
affe'ctxngconsumerBehavior,Consumer
Attitudeformationandchange.
2 * . —/’—-——’-‘
::; torsaffecm.)gp urchasedecision,Fundamentalprocessofsen :
on,perception,emotion, motivation,Cognition, 11
M .
gm;l};z flfnﬂuegce.' Role, Status, Norms, Family influences, Life
ycle ec_ts, amll' ydecxs1onmak1ng.Modelsoﬂndividual
andIndustrialBuyingBehaviour.
m 2
Communication with —consumers: Two - stem flow of]
communication, Theory, Adoption and diffusion of Innovation,
v Cognitive - Dissonance,Socio-Economic and  Culturalaspectof] 11
IndianConsumer Market.
SuggestedReadings: )
1. Asseal, Henry,ConsumerBehaviourandMarketmgActlon.Kent,Boston. . .
MethodsandStrategles.PrennceHall,NewYork/

Blattberg,RC.andNeslin,S.A. SalesPromotionConcepts,
BehaviourSagePublications,NewDe]hi.

CostaG.A. ,GenderIssuesotConsumer
ce_Hall,EnglewoodCliffs,N.J .

Nicosia,FrancescoM.ConsumerBehaviour.Prenti
nsumerBehaviour,Prentice-Hall Of India,NewDelhi.

Schiffman,L.G.andKanuk,L.L.Co
Sheth,JagdishN.,Modelsof Buyer Behavior. Harperand Row,NewYork,
Sternthal,B.AndCrai g,C.S.ConsumerBehaviour: anInformationProccSSingPerSpective.Prentice-

HallEnglewood Cliffs N.J. . _ . ‘ _
8. Webster F'E.andWind’Yoram/OrganisationalBuymchhavnour.Prenuce-halloﬂndla,NewDelhx.

-

1 MethOdS: S L .
matba ered through Assignments, Presentation, and

i:’ggg,ftedContinuousEval h o will be deliv
addition tc : cal inputs the cours e i - :
tion to the theoretical P * studentzs Mlswﬁ mglongandgractlcallearnmg. . ]

GroupDiscussions. Thiswillinstill

Suggestedequivalentonlinecourses

"""""" e

FurtherSuggestions:....«ooxeo ot
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amme/Class: Degree

progralt— 2 ] 3
- car:Fourh
P Semester:Seventh
~Course Code:BBA70) ’ Block 19
ccoutcomes: CourseTifl e : S
) l;rﬁscicobjeclivciﬁlodcvel e ermaionalMarksting
Thebd ! ) Opanunderstand;
Letingfuncnon offirms. h"d'"R“"‘“"ﬂ\ccm\wumcnk(i i ki fi licationinmar
. { scisionmakingprocessanditsapplicationinma

o Credits:3
MaxMarks: 25175 Compulsory
P Min.PassingMarks: B
AS-Tractical(inhoursperweek): L-T-P:3-0-0 I
| T Neof
I T'opics LecturesTot
ed o : SR, (NN ... - JE——

- Tota»lNro.oﬂ Letures-Tutorg

affgctingconsumerBehavior,Consumer

__|Attitudeformationandchange

] g:g(t)(:lrsaffectlpgpmcha§edecision,Fundamenta]processofsen
sperception,emotion, motivation,Cognition i

Group influence: Role, Status, N ily i

3 s , Norms, Family influences, Life
CycleEffeqts,Fam1lydecisionmaking.Modelsoﬂnd?vidual 1
andIndustrialBuyingBehaviour.

m _ 12

Communication with consumers: Two - stem flow of]
communication,Theory, Adoption and diffusion of Innovation,
v Cognitive  Dissonance,Socio-Economic and  Culturalaspectof 11
IndianConsumer Market.

SuggestedReadings: :
1. Asseal, Henry,ConsumerBehaviourandMarketingAction.Kent,Boston.

2, Blattberg,R.C.andNeslin,S.A.SalesPromotionConcepts,MethodsandStrategies.PrenticeHall,NewYork/
3 CostaG.A.,GenderIssuesofConsumerBehaviourSagePublications,NewDelhi.
Nicosia,FrancescoM.ConsumerBehaviour.Prentice_Hall,EnglewoodC]iffs,N.J.
Schiffman,L.G.andKanuk,L,L.ConsumerBehaviour,Prentice—Hall Of India,NewDelhi.

Sheth,JagdishN..Modelsof Buyer Behavior. Harperand Row,NewYork,
Sternthal,B.AndCrai g,C.S.ConsumerBehaviour:anInformationProcessingPerspcctive.Prentice-

HallEnglewood Cliffs N.J.
8. Webster,F.E.andWind,Yoram/ Organ

NN
PR R R P

isationalBuyingBehaviour.Prentice-hallofIndia,NewDelhi.

SuggestedContinuousEvaluationMethods: ;
In addition to the theoreticg] inputs the course will be delivered through Assignments, Presentation, a1
GroupDiscussions. Thiswilffnstill instudentasenseof decision makingandpracticalleaming.

........................................

---------------------- '

Suggestedequivalentonlinecourses i
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programme/Class: Degree ——
S AL I Ycar:Fourth ScmCS“‘fffSQVSD&_,_ -
~ CourscCode:BBA703 I Vlilock 20 : I
Courscoutcomes: B CourseTitle:BrandManagement -
Thebasicobjectiveistod , :
etingfunction of ﬁrm;‘c"dopanundm standin gabouttheconsumcrdccisionmakingprocessanditsapplicati oninmar
- Credits3 ' - o
““*“‘ — Compulsory
M . R (S sory
e ‘""“LTKJ}A?;—I(SL-ETZS_”V,_»___v} - Min.PassingMarks: ]
» ota 0-0fLecturcs—Tutorials-Practical(1'nh@rsperWeek):L—E’:};O-O -
. No. of
t
Uni Topics LecturesTot
T : | al=45
¥ " I;O UCtTon: What is branding; Significance of Branding; Products
1: rands,Conce.ptofBrandequity.BrandStrategyDevelopment:Custome 11
rbasedBrandequity; BrandPositioning;brandResonance
andBrandValueChain
DeSlg{ﬁﬂg anfl Implementing Branding Program: Criteria foj
Il cho.os1.ngbrandmg element for brand building; Creative and Strategi 11
Thmkmg;Slogans;IntegratedMarketingandFourP’sStrategy
Py - _—_/”—‘
Meas.unngandlnterpretingBrandPerformance:BrandAudit;Branding
tracking strategy ; Capturing customer mind set; measuringmarketing
performance. ~ Growing and  Sustaining Brand  Equity;
I BrandArchitecture 12
ManagingBrandinGlobalMarkets:RegionalMarketSegments;Rationale
for going international;  advantages. - and  disadvantages
v ofGlobalmarketingprogram; Strategic BrandManagement. 11
SuggestedReadings: ) -
StrategicBrandManagement:BuildingMeasuringandManaglngBranquuxty KevinLaneKeller,Ambi
M.G.Parameswaran,IssacJacob;PearsonPublication
StrategicBrandManagement:Jean-NoelKapferer;
COganpagePublicationBrandManagement; Textand Cases;HarshVVerma;
ExelBook ;
BrandPositioning;Strategiesforcompetitiveadvantage;SubrtoSenGupta;McGralell
SuggcstedContinuousEvaluationMethods: . . _
In addition to the theoretical inputs the course will be dgh.vered tl3rough Assignments, Presentation, and
GTOUpDiscussions.Thiswillinstill instudentasenseof decision makingandpracticallearning.
eI ML LS s

Suggestedequivalentonlin
FurtherSuggestions:,...cvexereneirsres s

..............................................

N
“~



v

. 'l',‘r’b‘grammc/(‘lass: Degree ‘
S Year:Fourth Scuncstcr:Sévénth
’ cougsfpd,0813 A704 [ Block 20
Coi;}goutc'o'llcsz CourseTitle: DigitalMarketing
udents will be able to identify the im .
L ecustomer relationships across all d }:"lﬂancc of the digital marketing for marketing success, to
ﬁgitalm"rmf"gp""'“’S‘““i"813'()111t11csw()Tgl ﬂl Channcls and build better customer relationships, t0 create 4
(ch«’lﬂ“els’ their advantages and limitations ﬂthn ys'Saf‘(!deﬁningatargetgmup,thenidentifyingdigital o
tiwﬁ" zﬁl@b}?b_‘,‘,qgﬁ& o , to perceiving ways of their integration taking into consideration
- wqrgdils:jw - -
/,_/M 25475 e .C"mH”;iA"i‘/k-~~~« —
— To . : - in.PassingMarks:
g talNo.ofLectures-Tutonals-Practical(inhoursperweek):L—T-P:2—O-1 R
; No. of
Unlt Topics LecturesTot
| - _ =
ConESTES nﬁe . ;{;}18 ; * Creating initial digital marketing plan 7
idesign°Optimizationof W .ana]y31S°Targetgx'oupmalys15-Web
L pzay ebsitessMSExpressionWeb g
. SEQ Optimization ¢ Writing the SEO content ° Google AdWords
II creating accounts ¢ Google AdWords- types ° Introduction to C 7
-CRMp]atform°CRMmodelS°IntroductiontoWebanalytics°Web ‘
//_analytlcs-lcvels'Introductionof SocialMedia Marketing I
- Creating a Facebook page ° Visual identity of a Facebook pags
-Typesofpublications**BusinessopportunitiesandInstagramoptions
e Optimization of Instagram profiles ° Integrating Instagram with
1 aWebSitcandothersocialnetworks-Keepingupwithposts-Businesstoolsd 8
nLinkedIn'CreatingcampaignsonLinkedIm
AnalyzingvisitationonLinkedIn-CreatingbusinessaccountsonYouTube
e YouTubeAdvertising°YouTube Analytics .
- Facebook Ads ¢ Creating Facebook Ads * Ads Visibility ° Ef
mailmarketing°E-mai1marketingplan-E-
v mailmarketingcampaignanalysis o Keeping up with conversionj 8
Digital Marketing Budgeting -resource planning -cost estimating-cos
budgeting-costcontrol
I R
SuggestedReadings:

i jonMethods: i .
%ﬁ;:t%ﬁzn&fﬁﬁféﬁzﬁnputs the course will be delivered through Assignments, Presentation, and
GroupDiscussions.Thiswillinstill instudentasenseof decision makingandpracticallearning.
Suggestedequivalemonlinecourses ...................................
R




"]ii-b@j@pnp/(‘lds;::‘l“)égfcc [ v 7
— car:Fourth
, CBurSC§0§1cl3l3A7()5 { Block 21
E&Hrseoﬂtwf;‘l‘?s: alcsandl)istrihinii(ynManagement ”
hepurposeofthiscourseistoacana: ' o R
sr(iflfd;glicyandinorganisillgatl?(;ll::t\:]cimuicmSwhh‘hcconccplswhicharehclpfu]indevelopinga

: anagin o
L @@1’“!?159@.051})’,5!9“?- Zingt csalcsfomc.lhlscourscwiI]alsodealwithphysicaldis(ributionactivitie
 Credits:3
S ,‘,_Mﬁ?(-Ma]‘I:{S: 2547 5 Compulsory

 TotalNo.of] eetue 'Minl’assingMarks: k
— T flectures T ctical(inhoursperweek):L-T-P:3-0-0

Semester:Seventh

CourseTitle: §

utorials-Pra

No. of
Topics LecturesTot
o = al=45
: ?clll;?i(ll:]cstllpn to Sales Management, Sales Function and itd

i npmthotherMarkenngFunctions,NatureandScopeofPersonalS 1
3 ;?g, ettgnglfersonalSellingObjectives,FonnulatingPersonal
e ?ngObJectlyes,Personal SellingandSalesmanship.
Be;;lc ijarketm.g Planning for the Sales Manager, Role of Sales
1Sn1 arketing Mlx, Determining Sales Related Marketing Policies 11
al esForecastmgMethods,SalesBudget,SalesTerritoriesandQuotas.

| - ——

11

Recruiting and Selecting Sales Personnel, Training; Motivation
andCompensatlonoftheFieldSalesForceandSalesExecutives

: ,Developin
gandManagmgSalesEva]uationProgramme.

I

12
Channel Planning,Organisationalpatterns in

marketing,ManagingMarketing Channels, Marketing Channel Policie

v and Legal 11
Issues;InformationSystemandChannelManagement;Assessingperform

Ianceofmarketingchannels;InternationalMarketingChannels.

SuggestedReadings: ‘

Anderson,R.ProfessionalSalesManagement Prentice Hall,EnglewoodCliffsN .J.
Buskirk,R.H.andStanton,W.J .ManagementofSalesF orce.RichardD.Irwin,Homewood(Illinois).
Dalrymple,D.J.SalesManagement, Concepts andCases.JohnWiley,NewYork.

ForsythP. SalesManagementHandbook.JaicoPublishing, NewDelhi.

Johnson,E.M.Kurtz,D.L. andSchewing.E.SalesManagement: ConceptPracticesandCases. McGrawHill,
New York.

Lowe,Phil.SellingSkills, KoganPage,London.
MishraMN,SalesPromotionandAdvertisingManagement,HimalayaPublishingHouse, NewDelhi.
Patty-Hite.ManagingSalesPeople PrenticeHall, EnglewoodCliffsN.J.

. Russel,Beachand Buskrik..TexttBook ofSalesmanship. McGrawHill,NewYork

10. SinghVK,DewanJ.M.SalesManagement.,CommonwealthPublishers,NewDelhi,

11. Stern,LW,AansariAIE, MarketingChannels.PrenticeHallof India,NewDelhi.

12. Still RichardR,.SalesManagement.PrenticeHallofIndia,NewDelhi.

nhwh =

© 0N

" |SuggestedContinuousEvaluationMethods: ' . ‘ ‘

In addition to the theoretical inputs the course will be delivered through Assxgnments,' Presentation, and
GroupDiscussions. Thiswillinstill instudentasenseof decision mahngandpractncal]eamnqg.
SuggestedequivalentonliflECOUrSES: . ...cuvvrrvrirsrrsneseesrieirieistin st A




— o/Class: Degr

programme/Class: Depre

s ¢ ] Year:Fourth Jemesterdeventh

~CourseCode:BBA 706 ] o

(bufécolltconlcs: CourscTitle: AgriculturalandRuralMarketing
hesucccsshllcomlﬂCli(\noﬁhiscmlrw the

' K“gwﬂ:ek:;::s:)fagncullm'a|produclsandthcir movement

Understandthetypes,structureandfuneion:

| . . ‘ toningofagricultura [

3. Compmhpndnclatcdsk|Ilsnndnpplythcminsain Iéi“ ati St

i ExtcndthlsknowlcdgcnndskiIlstothci i

rsta T b "I"p ronenvire t

studentwillbe ableto;

Credits:3 ) - e
- var-Max-Mal‘ks: 25475 T — , ~ Compulsory |
o ) ‘*"‘—ﬂ“;m(; of Lechirme o —— ~ Min.PassingMarks: -

) —— "/ccm""e's'TmonalS‘l,!’aclica](inhoursperweek):L_T_p:3_0_0_7 -]
Uni‘ V S No. of
Topics LecturesTot
[IntroductionofAgriculny : al=45
1 liculture, sericul gnicu n_lreandagrlculturalproducts(includingagriculture,hgrt
S mre'ﬂonculm“*”aquaculture-geneticculture and  dairy 11

product) - Agricultural Marketing - Role of marketing -Concepts

Goodsandservices—Movementofproductfromfarmtoconsumer—Middlemen—
Moneylenders-Typesofagriculturalmarkets

- (basicclassification).
Ba‘swstructureandfacilitiesofanagriculturalmarket—
I I};Inn;(arg,secondaryandtertiarymarkets—FunctioningofMarketYards— 11
arke

: nformation-RythuBharosaKendras(RBK)-Govtmarketpoliciesand
regulations-Contract farming-Govt Appsformarketingofagriproducts.
PI'fmmnngofiuction—assembling—grading—transpbrtation—storagefacilities.
Price fixation. Dissemination of market information —-and role
ofICT.Marketing-Mix-Productelement-Placeelement-Priceelement-
I Promotion element. Selection of target market. Government programsﬂ 12
insupportofAgriculturalmarketinginIndia.

Profiles of Rural markets, Rural segmentation, Rural Marketing
Research,Targeting and Positioning, Rural Marketing strategy, Rural
| \Y product: 11
PLC,ruralproductstrategy,ruralpackagingstratégy,ruralbranding. Ruralpricin
gobjectives,ruralpricingstrategies,Ruraldistribution:physicaldistribution,cha
nnel ofdistribution, ruralsalesforce management,types of
rural media,problems ofruralcommunication.
SuggestedReadings:

AroraRClntegratedRural developmentSChandandcompany,NewDelhi.
Desai, Vasant, RuralDevelopment. HimalayaPublishingHouse, Mumbai
RamkishanY.NewPerspectiveinRuralandAgriculturalmarketing.JAICOPublishingHopsquwDelhi. .
GopalaswamyT.P.RuralMarketing-environment. Problemsandstrategies, Wheelerpublishing NewDelhi.
RudraAshok, IndianAgricultural EconomiesMythsand Realities,Al_hedPubllshers,NewDelhx.

Purohit HCRuralMarketingchallengesandopportunitiesShree publishers,NewDelhi.

Badi R.V,BadiN.V.RuralMarketing.HimalayaPublishingHouse,Newpelhl. '

Dogra Balram,GhumanKarminder,RuralMarketin geonceptsandPracticesTMHNewDelhi ‘
KrishnamacharyuluC.S.G.RamakrishnanaLahtha,Ruralmarketmg.TextandcasesPearsonEducanon

NewDelhi.

3O 90 23 ON L B L B £
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S“ggestedContinuousEvaluationMethods: '
In addition to the theoretical inputs the course Wi
oupDiscussions. Thiswillinstill instudentasenseo

11 be delivered through Assignments, Presentation, and
f decision makingandpracticallearning.
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SuggestodequivalentonlingcOurSes:....--o-osssi st
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()phonl:I"inancinlManﬂg(‘m(‘"‘

} @mlpe}g"igss}rl)egrcc ]

B YearFourth Scmcster:ﬁg\(gﬂt’b_ ~_7 )
- CourseCode:BBA7I] [ _ Block22 -
é’bii}}eoutcomcs: ' (‘(mrse’l‘itle:A(lvancc(lACC()unLing 7

Thepurposeomllscoursei stoacquaintthestuden

rganisingandmanagingthesalesforce Thisc tsWi‘h”“’COnceptszwhicharchelpfulindevelopingasoundpolicyandi

oursewillalsodealwithphysical

gistributionactivities,asanintegrated syster,

Credits3 1|
| A.‘_.-,\,T‘f_ﬁ — Compulsor —
L N m—T T C—
7 :0nectures-Tutorials-Practical(inhoursperweek):L-T-P:2-10 |

it No. of
Topics LecturesTot
I | al=30

. ggcl:)l;::il::omc?untlngStandards:ConstructionContracts,Reve‘nue
PaﬂyDisolos’ures Cf;:ntmg ff)l' Amalgamations, ~ Related 7
Operations Intane; 563, Ear.m.ngs Per Share, Discontinuing
P g tanglbleAssets,Prov1swns,ContingemLiabilities,andCont

ingent -
IAssets.
— |SpecialAspectsofCo '
P] B pectso mpa.u}yAccounts:Accountingforemployeestockopti
I onplan;Buybackofsecurities;Equityshareswithdifferentialrights;Under 7
writingofsharesanddebentures.

ReorganizationofCompanies: Accountingforamalgamation(excludingin
Ter-companyholding)andreconstruction;Accounting '
involvedintheliquidationof companies.
FinancialReportingofBanking,FinancialServicesandInsurance(BFSI):I
nsuranceCompanies;Bankingcompanies;Non- :
BankingFinancialCompanies;Mutualfundsandregulatoryrequirementst
m hereof. '
Valuation of goodwill; Consolidated Financial Statements: Concep
ofconsolidationandsimpleproblemsonConsolidatedFinancial Statement
v swithsinglesubsidiary(excludingproblemsinvolvingacquisitionoﬂntere
stinSubsidiaryatDiﬁ'erentDates;DifferentReponingDates;Disposalof 4
SubsidiaryandForeignSubsidiaries)

SuggestedReadings:

L. AgarwalB.D.,AdvancedAccounting
2. Chawla&Jain, Financial Accounting
3. ChakrawartiK.S.,AdvancedAccounts. .
4. GuptaR.L.&amp; Radhaswamy,Fundamentals ofAccounting

5. Jain&Narang,AdvancedAccounts

SuggestedContinuousEvaluationMethods: . . .
In addition to the theoretical inputs the course will be delivered th|rough Assngnments,. Presentation, and
GroupDiscussions.T hiswillinstill instudentasenseof decision makingandpracticallearning.

......
L L L A Ko il

Suggestedequivalentonlinecourses:
Further SUGEESHONSE.  crrrrerrssessssssssst s
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~Progr @@ﬂ@@%ﬁbégmc | _
) /,,A\\ - rycmiilw"ourth [
_ CourseCodef:BBAzlz ]  Block 2

g tcomes: T e
ourseol{ ’ ~_ CoursgeTifla = .
1 eobjecthCOﬁhecourseistoimpal-t —eeTie: '"‘ie:‘“mcntl)ecisian

Scrnc§tcr:Sc§eﬁtH -

o aking

“Mntengjyel o
Sivek

e "oWledgeofthefin

o ancefunctioni [ isi
— N\Cmdnsﬁ o nspecifieddecisionareas.

‘M"}M}}rl& 25475 T R

-« qupuisdr}j ’
Min.PassingMarks: 3

PR e

i Q,.,‘_..‘,,‘\:G;l“litori‘dlé Practical(inhour Wi
——=2418-Practical(j T 7
Unit —— 1991(,",‘]?91"896.‘ eek)L[Ple

‘No. of
LecturesTot
al=30

Nat Topics
Natureofcapita
pltalEX R’ —
: (l;nt : Oppommitiesl,)elg;itt‘:arr?:ecf}mons’ldemiﬁcamialInvestm
1 Jeet Appraisal . 1O preliminary screening, Aspectsof 7
FlowProjections, Apdeﬁm“g costs & Aspectso
BCR

: oSS and benefits, Preparing Cash
IRR, _ Praisal Criteria Payback period, pAerllg, ng\s/

1 Risk. Cant \ ypesandsourcesofRisks,M A
k, Capital Expendmfrg Decision under condition:il)iurlilr'rs);ma:d 7

i‘?&;ﬁa\'ggﬁgysis_,Bl_lsihessl*‘,ailureandg::)srlg:r;{::&n— Anali

B x‘taimy’c0I_F:(s::_:t’e‘ﬁ;‘::::::xnal')'siS,C-V-PAnalysis.upderconditionof
I . : : pacityManagementDecision,

Fmancm80i’CapltalInvestment:FinancingthroughFinancialInstitutions

Venture Capital, Leasing —concep’t

Internal sources of financing,
- Sy sing Vs borrowing, Decision, Statusin

Advantages, Legal Aspects, Lea;

Merge.rsandAcquisitions,Takeovercode,GoodWillandValuationsofShar
les,Dividend . Valuation

v Model,DeterminationQtExchangeRatio,Legalandprocedural 8
faspectsofMerger Decision, :

SuggestedReadings: , :

Bhalla,V K. FinancialManagementAnd Policy, NewDelhi,Anmol Delhi.
Bierman,J.R.Harold.Lease Vs.BuyDecision.PenticeHall EnglewoodCliffsN.J.

Fogler,R. H.andGanpathy,S.FinancialEconometrics.PrenticeHall,EnglewoodCliffN.J.
Levy,H.andSarnat,M. CapitalInvestmentandFinancialDecisionPrenticeHallEnglewoodCliffs.N.J.
PinchesGeorgeE. Essentialsof FinancialManagement Harper &Row,NewYork.
Smith,K.V.Managementof WorkingCapital West,NewY ork. .
Solomon,EzraandPringle,JohnJ.AnlntroductiontoFinancialManagement.Prentice-HallofIndia,
ggygg};’,s. S.andYadavR.A.ManagementandMonitoringofIndustrialSickness. Qoncept,Nevaelhi.
VanHorne, JamesC. FundamentalsofFinancialManagement Prentice Hallof India,NewDelhi.

NN SR
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FestedCo tinuousEvaluationMethods: . _ ‘
In ﬁgdition tonthe theoretical inputs the course will be delivered through Assignments, Presentation, and

GroupDiscussions, Thiswillinstill instudentasenseof decision makingandpracticaneamigg’
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Suggestedequivalentonfinecourses:




| "p}o‘gmmmc/('lz\ss;I)cgmc I Year:Fourth Semester: Seventh

Block 23

- G0 DI ] CourseTitle: SecurityAnalysisandPortf (“;IioManiagqnjéritm -

Céuﬁcoutconws:

The objective of 1]118 course is to impart an in-depth knowledge to students regarding the theory and practice
ofSecurityAnalysis andPort folioManagement,

______ ~ Credits:3 Compulsory 7
: Max-Marks: 25475 Min.PassingMarks:
__ TotalNo.ofLectures-Tutorials-Practical(inhoursperweek): L-T-P:2-1-0
- o No. of
Unit Topics LecturesTot
R e al=30

RSP

lnvestmem:Conceptnatureandpfééégéiﬁéihrnéﬁafigl}.Valuatiz)ﬁofsecurities:
1 TheValuePricerelationship,ValuationofFixedlncomeSecurities,ValuationoquuitySh 7
ares, Objectives ofsecurity analysis.
OperationsofIndianStockMarket:Organisation,Regulationandfunctioning,
1l MarketIndicesandRemm;InvestmentAltematives-Governmentsecurities,Non- 7
SecurityformofInvestment, InvestmentInstrumentsof money-market.
Stock Market Analysis: Fundamental Analysis, Economy, Industry and
CompanyLevel Analysis, Technical Analysis, Efficient Market Theory; Recent
developmentsintheIndian stockmarket. )
IiI Investment Training and Portfolio Revision, Institutional and Managed Portfolio 8
[PerformanceEvaluationofManagedPortfolios, InvestmentCompanies,Mutual
[Funds, InternationalDiversification.

Introduction to Portfolio Management, an optimum Portfolio Selection
_ Problem,Markowitz Portfolio Theory, The Mean-variance Criterion (MVC) — Thd
1A% nature oflnvestment Risk, MVC and Portfolio selection, Portfolios of two risky 8
Securities, TheEfficientFrontier, TracingtheEfficientFrontier, therelationshipbetweent
he

Unleveraged and Leveraged Portfolio, Sharpe-Single Index Model, Application
ofMarketModel inPortfolioconstruction, Capital Asset PricingModel.
SuggestedReadings:

1. Amling Frederic.Investment.PrenticeHall, EnglewoodCliffs,N.J.

2. Bhalla,V.K.InvestmentManagement:SecurityAnalysisandPortfolioManagementS.Chand, NewDelhi.
3.. Dougall, HerbertE.andGaumnitz.CapitalMarketsandInstitutions. Prentice-HallEnglewoodCliffsN.J.
4. Gupta,L.C.TheChargingStructureofIndustrialFinanceinindia

OxfordUniversityPress,NewDelhi.

Haugen,RobertH; ModerninvestmentTheoryPrenticeHallEnglewoodCliffs,N.J.
Hempel,GeorgeH.andYawitz.JessB.FinancialManagementofFinanciallnstitutions. Prentice-
HallEnglewood Cliffs N.J.

7. Huang,StanleyS.C.andRandall,MauryR InvestmentAnalysisandManagement. AllynandBacon,London.
8. Kane,JosephA.DevelopmentBanking LexingtonBooks,D.C.Toronto.

9. PolakOff, MurrayE etc.Financial InstitutionsandMarkets Houghton,Boston.

10. Rose,PeterS.andFraser DonaldR.Financiallnstitutions.IrwinDorsey,Ontario.

11. Simha,SLN.DevelopmentBankinginindia..InstituteforFinancialManagementandResearch,Madras.

12. VanHome,JamesC.FunctionsandAnalysisofCapitalMarketRates.Prentice-HallEnglewoodCliffsN.J.
13. Vij,Madhu.ManagementofFinanciallnstitutionsinIndia. Anmol,New Delhi.

N A

SuggestedContinuousEvaluationMethods: .

In addition to the theoretical inputs the course will be delivered through Assignments, Presentation, and
GroupDiscussions. Thiswillinstill instudentasenseof decision makingandpracticallearning.
[Egestedequivalentonlinecourses: ..............................................................
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A
— amme/Class:Degree -
Progl o ’ N boutt Semester Seventh
Semester:Seve
e Block 23
— (jourscquq.Bl.3A7l4 1 ‘
P - ( ( ol s . 5 - -
- rseoutcomes: wrsceTitle:International Financial Management B
. seofthispaperistogivestudents .
pecours Studentsanoveral . . . ‘ o
1orationsoperatC. IV‘c‘”“mldllicrnmmnﬂlhnancmlSystemandhowmultlnatl(malcor
- Credits:3 Y

Compulsory )
TotalNo.ofl cc e ‘ Min. PassingMarks:
——— No.ofLectures-1 “tor,‘alS‘Pmc,!‘,?al(i“,hqurspcrweg:k):l,-'l'—P:g:l_:Qv -

"Max.Marksr: 25475

" No. of o
Uni Topics LecturesTot
—— IScopeandsignifi - | ak30
: e L] Igm .lcapceoﬂntematlonalFinancialManagement:Intemation
: ncialInstitutions, InstrumentsinInternationalFinancialMarkets 7
b_ 5 |
Theor?esotExchangeRates:ExchangeRisks—

I HedgingandSwaps, Techniquesof Financing, 7
CrossBorderFinance, TaxHavens.

. . : . ‘—l——_—/_-——
MoneyandBankmgmletematxonalMarkets,InvestmentinForeignSecurit
ies, InternationalRiskandReturns, EmergingOpportunities.

I 8
htemaﬁonﬂCapitﬂMmkets:GlobalisationofCapitalMarkets,Intematio
nalCapltalFlows,U.S.CapitalMarkcts,AsianCapitalMarkets.

v 8

SuggestedReadings:

Abdullah,F.A.F inancialManagementfortheMultinationalF +rm. PrenticeHall, EnglewoodCliffs,N.J.
Bhalla,V.K.IntemationalMonetaryCo-operation,Anmol,NewDelhi.

Buckely,Adrian.MultinationalF inance Heritage Delhi.
Eliteman,DavidK.andStonchhill,ArthurIMultinationaIBusinessF inancie, Addison-Wesley,NewYork.

Holland, John. InternationalFi inancialManagement,Basil Blackwell,London.

Levi,M.International Financial ManagementandInternationalEconomy. McGraw-Hill,Singapore.
Rodriguez,RitaM.andCarterE.EJntemationalFinancialManagement. PrenticeHallofIndia,NewDelhi.
Shapiro,AlanC.Multinational Financial Management.A]lynandBacon,London

P NG s W

SuggestedContinuousEvaluationMethods:
In addition to the theoretical inputs the course will be delivered through Assignments, Presentation, and

GroupDiscussions.Thiswillinstill instudentasenseof decision makingandpracticallearning.




Ycar:Fourth Semester: Seventh

~CowseCodeBBATIS | Block 21 —
Courscoutcomes: e CourscTitle: InvestmentBanking

Thepurposeofthiscourseistoacquai

SCIstoacqus \Q . : nei .

(mentbankSpcrfOI‘mandlnd‘ q nnllhuludu\tSWIththcslruclnrcoﬁnvcstmcnthnnkmgindustry,hﬂf‘m“""“s'”"es
o 1an Investmentbankingindustry.

(‘I'(‘.dilsj_} - e —

~ Max.Marks: 25475 ~ Compulsory

" TotalNo.oflectures. Tutori _ MinPassingMarks:
— ool '09“"95-]_lll({{mls-l’ractical(inhourspcrweck):L—T—P:3-O-O

Unit No. of

Topics LecturesTot

al=45

—

] In‘:};;ﬂ)ﬂ:‘{g;‘;it Hl_IIVe§t1nent Banking& Primary Market : Introduction g

oremier Stocke;( hlstoncal evolution of capital market, capital market segments 11
ivestment change, Important development in the Indian capital market
Banki e
h:;:lksl;s&MerChamBankmgd‘StlngUIShed,American,Europeaninvestmentbanks,Global
strucnlre,l}usinessPonfoliooﬁnvestmentbanks,TheIndianscenario:Characten'stics&stru
ctureofIndianInvestmentbankingIndustry,Regulatory
frameworkforInvestmentBanking.

: (SO
ManaOementofPubl1cOﬂ‘er:TheIPOmarket:Signiﬁcanéeofan " IPO,theIPOdecision,
I 1mpona9w aspect of IPO, 1.'01e of investment banker in issue management,role of] 11
underwriter, Greenshoe option, Secondary public offer, role of investmentbanker

inlisted companies.
Oversees _capital market issues: Introduction to international capital market

Indianregulatoryregimeforglobalmarketﬂoats,Overviewofprocessﬂowforaninternation
aloffering.

Merger & Acquisition (M&A) : Overview of corporate re-organisations

Introductionto corporate restructuring, Restructuring through split-up of an existing
company, ofMerger, acquisitions, Amalgamation and takeover : Nature and
significance, TheoriesofMerger: Inefficient management, Synergy, Diversification,
Market Share, StrategicRealignment,Hubris—Winnercurse,Q-
Ratio,Informationandsignaling,Agencyproblemand mismanagement, Managerialism
Tax consideration;construction of

‘ anM&Amodel:preparationoﬂ(eyAcquisitiondata,Valuationoftargetcompany,

Buildingfundingstructure,ModellingAcguisition Adjustments.

CoggorateAdvisogServices:Overview,BusinessAdvisoryServices,Corporatesn'ucturin
g,JointVenture,Foreigncollaboration,ForeignInvestmentinIndianBusinesses,

Jv  [Introduction  to Equity restructuring,  Concept of capital reduction, 11
Methodofequityrestructuring,Rationaleforequityrestructuring,Debtrestructuring,
components of debt restructuring , Investment Banking services in Debt

restructuring,Role of Investment Banker.

SuggestedReadings: .
1. Machiraju,H.R.,“MerchantBanking,PrinciplesandPractice,NewAgeIntemationalLtd.NewDelhn.

2. Subramanium,P,“InvestmentBanking”,TataMcGrawHill Publication.
3 Rosenbaum,Joshua,Pearl,Joshua,InvestmentBanldngValuationleverageBuyout&Merger&Acquisition,

Wiley

it} 12

JousEvaluationMethods: A . '
he course will be delivered through Assignments, Presentation, and

SuggestedContin
makingand racticallearning. |

In addition to the theoretical inputs t li
GTOUpDiscussions.Thiswillinstill instudentasenseof decision

S“ggestedequivalentonline courses:SecurityAnalysisan
Singh,[ITRoorkeeviaSWAYAM.
FurtherSuggestions: . ...« -o«cxeeret it

dPortfolioManagementbyProf.J.P.




I’,l.ogrammc/(‘lass:l)cgmc ] 7
Year:Fourth Semester: Seventh

Block 24

CourscTitle: Financial Derivatives

~CourseCodeBBA7IG |
‘(Jforl‘l'rscoutcomes:

1 mobicctiveofthiscourseistopi :
|hcobJCC" S Iseistogives -de: .
giveanin-de plhknowl(‘,dgcnﬂhchnu:ti(min;g()fdcriva(iVCSCCUT“iCSm’"ket‘

- (‘erils:_} e s
Max.Marks: 25 ; Compulsory
T TotalN L ?] H15 ' ‘ MianassingMarks: -
sai = ‘CcerS'lv“‘m"ialSfpl’aClical(inhourspcrwcek);[/['-P_'ZV-Vl-/Om”mw S
Unit No. of
Topics LecturesTot
al=30

]

1 iccl:l:{z:.tlvcs.Mcamng,typesanduscs;Forwardcon(racts,OiBerDerivative
uri 1‘es,TypesofT raders;General Approachtopricing 7
derivativeSecurities; Swaps-—
Inte'restrateswaps,Currencyswaps;Interestrate Derivative Securities.
Opnons:_ Definition, rationale; Put and call options; Properties of
1T stock.optlon Prices- Factors affecting option Prices, Put-call parity 7
Tradingstrategiesinvolvingoptions; optionson stockIndices.

Option _Pricing: Black — Scholes Model, Binomial Model
quonstkets,FunneConuacts:meaning,types.ForwardandFuturespr
ices.

I

FuturesMarkets
anc.lt‘heuseofFuturesforHedging:InterestrateFuturesandCurrencyFuture,
v CritiqueofDerivatives,Derivatives

MarketinIndia. —

SuggestedReadings:
1. Alexander,GordonJ.Sharpe,WilIiam,F.Fundamentalsoﬂnvestment.PrenticeHall,EnglewoodCliffs, NJ.

2, Brahmaiah,B.andSubbhaRao,P.FinancialFuturesandOptions.Hima]ayaPublishingHouse,NewDelhi.
3. Cohen,Zinbargand Cohen,Zieker.InvestmentAnalysisand Portfolio Management.Richard

D.Irwin, Homewood, Illinios. :
Anthony]. .andBer,RobertMJnvestmentAnalysesandManagement,Harper&Row,NewYork.

4. Curley,As

5. Elton,Edwin J. andGruber, Martin JModemPory”oIioTheoryandlnvestmentAnalysis. John
Wiley,NewYork.

6. Fischer,D.M.andJordan,R.J.SecurityAanalysisandPortfolioManagement.PrenticeHall,EnglewoodCliffs
(N.J)

Fuller,Russel,J. andFarrell,JamesL.ModemInvestmentandSecurityAnalysis.McGrawHill,NewYork.
ecuritiesTeamSpriti(India)Pvt. Ltd. Ahmedabad.

7.
8. Jarrow,R.andTurnbull,S., DerivativeS
9 Lee,ChengF.Finnerty,JosephE.andWort,DonaldH.SecurityAnalysisandPortifoIioManagemem‘

Foresman,Scoot.

10. Patwari,D.C.Options andFuturesinanIndianPerspective.JaicoPublishingHouse,NewDelhi.

SuggcstedContinuousEvaluationMethods: . ‘
| be delivered through Assi gnments, Presentation, and

In addition to the theoretical inputs the course wil :
11 instudentasenseof decis

SecurityAnalysisan

ion mikingandpracticallearning.
dPortfolioManagementbyProf.J.P.

GroupDiscussions.Thiswillinsti
Suggestedequivalentonline courses:
Singh IITRoorkeevia SWAYAM.

FurtherSuggestions:

............................

.............
...............
........................



OP‘IOnS:IlumanR(‘snurchanagcmcm

programme/Class:Degree |

Y<72\rill"(»11rll1 Semester:Seventh o
T Slock 25 )

~ CourseCode:BBA721 ‘ : c ,
a,u&eoutcom = CourseT nlc:llumanResourccl)cvelopmem -

oseofthiscourse;
Thepurp rsei smfaul|lmcanundcrsmn(lingo[ the concepts, methodsandstrategiesfor HRD.

. Credits:3 e S
~ MaxMarks: 25475 Lol e
e eeNeaf e L MinPassingMarks: |
- @RoofLectures-Tutorials-Practicalinhoursperweek):L-T-P:3-0-0 E—
Unit No. of
! Topics LecturesTot
I - al=45
Field ofHRD-concepts,goals,challenges,
I HRDclimateandpracticesinIndia, StaffingHRDFunction. 11

D§velopingHRStrategies;HRDSystemdesignprinciples,Designandadm
1 inistration of HRD Systems. 11

HRDforWorkers, HRDIntervention, HRDapproachesforcopingwithOrg

I anisational Changes.
. 12
CaseStudiesof HRDinIndianorganizations.
v
11
SuggestedReadings:

1. Brinkerhoff,RobertO. _
AchievingResultsfromTraining: HowtoEvaluateHRDtoStrengthenProgramsand
Increaselmpact.JosseyBass, SanFrancisco. .
2. Maheshwari,B.L.andSinha,Dhami_,P.ManagementofChangeIhrough}RDTataMcGrawHill,NewDelhi.
Mathur,B.L.Human ResourcesDevelopment. Arihant,Jaipur.
4. Pareck,U.Padkhi,R.andNair, MRR.ManagingT} ransitions: TheHRDReponse.TataMcGrawHill,NewDelh

bad

i

5. Rao,T.V.Verma,K.K.Khandelwal, AnilK.andAbraham,S.J.
AlternativeApproachesandStrategiesofHfuman Resources Development. Rawat, Jaipur.

6. Silvera,D.N.HRD: TheIndianExperience NewIndia,Delhi.

7. Kandula,Sn'nivasRStrategicHumanResourceDevelopment.PrenticeHall ofIndia,NewDelhi.

SuggestedContinuousEvaluationMethods: . ‘
In addition to the theoretical inputs the course will be delivered through Assignments, Presentation, and

GroupDiscussions. Thiswillinstill instudentasenseof decision makingandpracticallearning.
Suggested equivalent online courses: Organisational Behavior by Dr. Nilam Panchal,B K School

ofBusinessManagement, GujratUm'versityviaSWAYAM. ' ‘
Suggested equivalent online courses: Human Resource Development, by Kailash B L Srivatava,

Indianlnstitute of Tecknology(Il T),KharagpurviaSWAY AM.
FurtherSuggestions:......cveonreereeeneerieerrees rppeseses s ey




~programmeClass Degroe ]

j chr:l’(mrlh -
| CowseCode:BBATYy - Blocks emeterSetent
‘//’—ﬁi” - ] (‘” T
- seoutcomes: . - m.xrsg]|tlc:()rgzmisa1i0n(‘h'mgé andDevelopment
' ~ e eopment.

C 1
-sewillhelpleary
ourse p \erstounderstar, if e
Standthediffer,
entconceptoforganizat;
eC gamzationchangewithconsiderati i
siderationofbusinesset

hics whileframingg!r\_al}_gg fori mplementation; ;
/'/'_—h Credig] ——— n a“(’fgamzatiou.
'/ _.__‘M"K_M_al_kﬁ 25475 T ~ Compulsory
- TotalNo.ofLecturae o Min PassingMarks:
| . “"{Lcc\mfp-s:jl’!ﬂ@1§T[’I§9ﬁcv§!(iﬂhkidrsperweek);’g;%};%%}""’" T
Unit Toot o No. of
Oples LecturesTot

/ . .
OrgamzatlonaIChange:Conce Al=45

. tay igni . :
| |Analyzing the Environmsmfld Significance; Managing Change; Conceptof

ReSOUTCCDependence;PopulationEc Perspectives o Change:  Contingency 11

ology;Implicationsof Change.

T :Contj
i Payrl-);:iofggcaxﬁge.Contlnt}ousgrlncrementaIChange;DiscontinuousorRadialChange'
Part §~Kn alngeanlerectlveChange;ChangeLevers;’Levelsof , 11
Cha ge:Know edgeChanges;AttitudinalChanges;IndividualBehaviourChangesan
gamzationalPerformance Changes. i
tHRlm alnd Techr}olo‘gical‘ ch‘ange: Introduction special features of new
echnology;organizationalimplicationsoftechnologicalchange; EmergingprofileHR|

;EmployeeEmpowerment, EmotionalIntelligenceand ivi
. > l
S i g employeeproductivity;Manag "

Orgamza_tlonal Development (OD):  Concept and Evolution; ODI
Interventions:DiagnosticActivities; TeamBuilding; SensitivityTraining; ThirdParty
andInter
Grouplnterventions;EducationalandStructuralInterventions;IndianExperiencesofO
IDin Publicand PrivateEnterprises. R
ChannelPlanning,Organisationalpatternsinmarketing, ManagingMarketingChannel
s,MarketingChannelPoliciesandLegallssues;InformationSystemand

IV  [Channel Management; Assessing performance of marketing 8
channels;InternationalMarketingChannels.

SuggestedReadings: : :
1. Nilakant V.andRamnaryan,S.,ManagingOrganisationalChange,Response Books,NewDelhi

2. Beckhanrd,RichardandHaxris,ReubenT.,OrganisationalTransitions:ManagingComplexChange,Addisio
n, -Wesley, Mass

3. Kanter,R.M.,Stein,B.AandJick,T.D.,TheChallengeofOrganisationa]Change,FreePress,NewYork.

4. Hammer,MichaelandChampy,James,Reengineeringtthorporation:AManifestoforBusinessRevolution

,HarperBusiness, New York. ‘ o
5. Hurst,DavidK,CrisisandRenewal:MeetingtheChallengeofOrgamsatlonalChange,HarvardUmvers1tyPr

ess, Mass o _
Pattanayak,BiswajeetandKumarPravash,Change forGrowth, Wheeler Publications,NewDelhi.

6. .
7. Morgan,Gareth,Imagination,Response Books,NewDelhi.
8
9

/

’ MadhukarShulda,Competing’Ihroughknowledge,ResponseBooks,NewDelhi. .
Storey,John,IntemationalCasesinHumanResourcesMangement,Bcacon Books,NewDelhi

16, Venkataratnam C.S.,Varma,Anil(ed):ChallengeotChange:IndustrialRelalionsinIndianIndusny

:AlliedPub.Ltd.,NewDelhi.

11 KavithaSinghOrganisationalchangeandDevelopment,ExcelBooksNewDelhi,ZO10

“

SuggestedContinuousEvaluationMethods: . ' _ ‘
In igdition to the theoretical inputs the course will be de.h.vered tl}rough Assignments, Presentation, and
GroupDiscussions.Thiswillinstill instudentasenseof decision x.nalongandpr'actlcalleammg.

mgested equivalent online courses: Organisational Behavior by Dr. Nilam Panchal,B X School

ofBusinessManagement,GujratUniversi viaSSWAYAM.
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) 1;1/'58@,'}11}19/( lass:Degree ] Yene I
car:Fourth
Semester:Seventh

GourseCodeBBATY | Courge R |
I — ourscTitle: T eoalbir ; ,
—ceoutcomes: “k'I'cg‘lll'""’eW"fkf{)r GoverningHumanRelations \

A b maki gre at‘ngt()”la“

na ementandindustrialrelations. T .

mé slabour lawsandtheirimpli ']hccoqrsca"mmp""'ideﬂnundcrstand' icati ~ :

prioUS = plicationsfor industrialrelati . ingapplicationandinterpretationofthev
J— Credits3 onsandlabourissues.
i Max Marks: 25+75 |

Compulsory

] TotalNo.otLectures-Tuton’als‘-Practical(inhoursperw]::/:l?).:[I,ji—&;?irl;’é:%:]%\ilg:r(])(’S — tl'J"
Unit No. of — ]
R Topics LecturesTot ‘
Introduction ;‘__’4__’__11——_4,5_
I Emergence and Objectives of Labour Laws and their Sociof 1

econoxr.ncEt.mronment; Industrial Relations laws — Laws Relating td
Inf.iustnalesputes,TradeUnions,andStandingOrders;LawsRelatingto
Dlscharge,Misconduct,DomesticEnquiry,DisciplinaryAction;
SocialSecurityLegislation

11 Worlmencompenmtioﬂctl923—EmployeesStateInsuranceAct1948— 11
MatermtybeneﬁtsActl96l—EmployeesProvidentFundand
MiscellaneousProvisionsAct 1952-Payment of GratuityAct1972.
LabourWelfareLegislation

FactoryActl 948—contractlabour(RegulationsandAbolitionAct1 970) -
PlantationlabourAct,1951— Mines Act,1952.

Regulativeandother Legislation
IndustrialDisputerActl947,TradeUnionAct1926,PaymentofW ages Act

v 1936, Minimum Wage Act 1948, Payments of Bonus 11
Act1965,EqualremunerationActl 976,Employmentexchange Act 1939.

I
SuggestedReadings: .
1. Ghalye,BRLawandProcedurt_:oﬂ)epartmentalEnquiryinPrivatean

ompany, 1994. g :
Malhotra,0.P.The lawof Industn'alDisputesVolIandIIBombayN.MTripathi,1985

Malik,P.L.HandbookoﬂndustriallawLucknow,EasternBook,1995
SainiDebiS.RedressaloﬂabourGrievances,ClaimsandDisputes,NewDelhi,OxfordandIBH,l994

Seth,DD IndustrialDisputeActl947Vol. 1&IBombayN.M. Tripathi 1995
SrivastavaSCIndustrial relationsandlabourlaw,NewDelhi,Vikas,1994

dPublicSector.Luclmow,EasternlawC

AN I

——

SuggestedContinuousEvaluationMethods: .
11 be delivered through Assignments, Presentation, and

In addition to the theoretical inputs the course Wi el _ ‘ ‘
Grou Discussions.Thiswillinstill instudentasenseof decision makingandpracticallearning.
Suggested equivalent online courses: Human Resource Development by Prof. Kailash B L Srivastva,

IndianInstitute 0 Technolo, , Khara urviaSWAYAM.
e e e S




" Programme/C° =
_l;lgg@m’mu( Iass:l)cgmc [ Ycar: Fourth Semester:Seventh

S ) Block 26 7

| CourseCode:BBAT724 ] CourscTitle:PerformanceManagement L

Courseoutcomes:

ThecoursewillequipsludcnlswithI‘crlbrmmwc managementconceptandimplementation.

Credits:3 4 - 7 ( Irimbhlsbfy )

MaxMarks: 25475 ‘ Min.PassingMarks:
~TotalNo.ofl cctures-Tutorials-Practical(inhoursperweek): L-T-P:2-10

No. of

al=30

Unit Topics LecturesTot

Deﬁnition,conccmsandscope,Historicalc‘ié;éiagﬁm?ﬁtsinPerformanceM
I anagement,Perfonnanceappraisaleperformancemanagement,Charact 7
eristics,Objectives,Principles(Engagementmaximizing using OSCAR)
Importance of Performance
management& challenges. Performancemanagementmodel, Performanc
cmanagementprocess,EssenceandImplicationsofPerformance
Management-criticalappraisal. :

Purposeoprpraising-Methodsofappraisal-appraisalsystemdcsi gn-
I [mplementingtheappraisalsystem- ‘ 7
Appraisalsand}HIdecisions,PMS:Introduction,obj ectives,functions,cha
racteristics,Manager’sperformancemanagement, Performancecounselli
ng:

concept,deﬁnition,principles,counsellingskills&approaches.

PMprocess:Planning(goalsettingtheories,perfonnancecriteriasetting,

Competency =~ mapping -  methods and link  with
Performanceplanning),Managing(Objective,characteristics,importance
I &Process), Performance appraisal, Performance monitoring 8

(objective, DSNC/ATIModel, Process, Annualstocktaking, PMAudit).

ImplementingPerformanceManagement:Bottlenecksinimplementati
on, Strategiesforeffectiveimplementation, Operationalizingchangethrou
v ghPM,BuildingandleadingHighperformingteams- 8
teamorientedorganizations-developingandleadinghigh
performingteams.

PerformanceManagementlinkedRewardsystem&Ethics:Reward
Management System (RMS), RMS and PM, Ethics in
PM(objectives,Issues, Strategies,Principles & Codeofethics)

SuggestedReadings:
1. PremChadha:PerformanceManagement,MacmillanIndia,NewDelhi,2003.

2. MichaelArmstrong&AngelaBaron,PerformanceManagement:TheNewRealities,JaicoPublishingHouse,

NewDelhi,2002.

3. T.V.Rao,AppraisingamdDevelopingManagerialPerformance, TVRaoLearningSystemsPvtLimited,Exce
1 Books, 2003. .

4. DavidWadeandRonadRecardo,CorporatePerformanceManagement,ButterHeinemann,NewDelhi,
2002.

5. Henderson:CompensationManagement inaKnowledgeBasedWorld9/ePearsonEducation.

6. Oxford:PerfromanceManagement, A.S.Kohli,T.Deb %

SuggestedContinuousEvaluationMethods: . ' . - d
In addition to the theoretical inputs the course will be delivered through Assignments, Presentation, an

GrOupDiscussions.Thiswillinstill instudentasenseof decision makingandpracticallearning.

Suggested equivalent online courses: Human Resource Development by Prof. Kailash B L Srivastva,
Mdianinstifyte of Technology, KharagpurviaSWAYAM.

]






P rogramme/Class: Degyec [ Ycar: I
car:Four . ,
‘ urth Semester:Seventh

S— Block 27
CourscCode: -

_LourseCode:BBA725

Courseonteomes: ) ] CourseTitle:CompensationManagement

The purpose of thi -

s¢ of this course is squai

escunipelicy coun .\:1? to acquaint the students with the concepts which are helpful in developin

andinorganising andmanagi ‘ ‘
anaging thesales force

TlliSCOlll SCW 1 1 Aaca “f. S § T S edtopromeote
Sey ’l“‘ IS ;. . . . e
C d < I “hphy‘ l(,a]dl\ tl‘lbllthlmCtl Vl“cs,asanin(cg] ateds ysfem‘ThCCOU Selqde lgn dt p t

understandingofissues
relating to i i
indeq.g I ‘compcnsat.mn management in the corporate sector and public services, and to impart skills
ndesigmngcompensation management, systempoliciesand strategies , -
Credits:3 N -
Compulsory

Max.Marks: 25+75 Min.PassingMarks:

TotalNo.ofLectures-Tutorials-Practical(inhoursperweek):L-T-P:2-1-0
No.of |
LecturesTot

al=30

Sl Topics

Compensati . iecti :
[ o pet .saglon 1:4anage1pent.Conc'ept, objectivesandphilosophy,compensationas
otivationaltool,strategicperspectiveofcompensationandbenchmarkin i
I : g,economic
andbehaviouraltheoriesrelatedto reward management.
I 2;?;13 .alzid External equities _in con?pensatic'm system, Understanding inter
i industry compensation differentials, designing pay structures, Broadband 7
andjob familypaystructure.
Compensationofspecialgroup:Corporatedirectors,Chiefexecutives, Seniormanagers,
R&D  staff, .Compensatlon of professional & knowledge workers
Sale.scon_lpensatlonplans,Understandingdifferentcomponentsofcompensationpacka
geslikefringebenefits,incentivesandretirementplans,compensation
practicesofmultinationalcorporations.
Statutory provisions governing different components of reward systems
workingdifferent institutions related to reward system like wage boards, pay
commissions,roleoftrade unions incompensation management. 8

7

v

SuggestedReadings:
1. Armstrong, MichaelandMurlis,Helen. RewardManagement:A handBookofSalaryAdministration,
KoganPage,London.
Belcher,DavidW. Compens_ationAdministration,Prentice Hall,N.J.
Bragess, LenardR. WageandSalaryAdministration.CharlesE.Merril,London. v
Henderson,RichardL. CompensationManagement.'Inknowledge-BasedWorld.PrentichallInc.,N.J.
Johri,C  K_IndustrialPolicyandIndustrialRelations. ShriRamCentreforIndustrialRelationandHumanReso
urces, NewDelhi.
Lanham,Elizabeth.AdministrationoﬁvagesandSalaries. Harper &Row,NewYork.

Books,London.

Lupton, Tom. PaymentSystems. Penguin o
’ geDetermination.SomaiyaPubhcatnonsBombay.

Papola,T.S.PrinczplesofWa ‘ "
Wages Determination:Concept andCases.WlleyEastem,.NewDe hi.
P o Hondh lary andAdministration.McGraw-Hnll,NewYork.

, Rock,Micton,HandbookWage andSa
RelationandHumachsources,NewDelhi.

. Suri,G.K WagesIncentives c "
TheoryandPractice,ShdRam entreforIndustrialRel u
i isIndia.TataMcGraw-Hlll, NewDel i .

g . ’?':)efza(gzr?g’E‘WNa.nflVI;ﬁgopJohnT.NewConceptin WageDetermmanon.McGraw-Hlll,NewYork.

YW

— S P®No

i
LAY

nts, Presentation, and ,

suggeswdContinuéus};valjt'ionht/ietth}l:gf):urse will be delivered through Assignnlmle .

iti tical 1npu v : ticallearning. I

Iélrzgdi;l'on to ngsthil?t?irs ivlillin stﬁl instudentasenseof decision makmganlidg;a;r:,f. Kailash B L Srivastva,
pDiscussions. rses: Human Resource Developme I

Suggested equivalent online €0 .=
IndianInStitute 2 TeChnOIO ? Khara umas .................................
FurtherSuggestions: ...+ --eorsret i




' 7:2[081@1“}]15/ Class:Degree |

Year:Fourth

- o Block 27
_ CourseCode:BBA726 ]
Courseoutcomes:

Thepurposeofthiscourscis toacquaintthestudentswith IRMinGlobalcontext

Semester: Seventh

CourseTitle: (ilohallI|mmnRcsourchanagemcnt

Credits:3 ‘ . |
_ Max Marks: 25475 —__Compulsory

R ;ro},al}*,oe}};eewﬁiﬂgﬁals-Pr'ééti"céil"(ith‘uEép" mﬁgiﬂ%%’?i‘ =
’ No. of
Unit Topics LecturesTot
International Human R Management: Introduction. <t a3
. ( esource Management: Introduction what
I 1sIntemanonalHRM,IntemationalstrategicHRM Intemationaldiv,isiono 11
flabour,Social &culturalcontextoﬂntemationalfiRM.
Humgn resource Planning: Global Human resource planning,
I 1ssues1nsupplyoﬁntemationalHumanresource,whydoMNCsneeddiffere 11
nt category of employees, Recruitment, Selection, Training
&developmentintroduction,whyglobaltraining?Areasofglobal
training&development.
.Performance Management:  Introduction, challenges  of
internationalperformance management, areas to be appraised
organizational roleexpectations, system of performance appraisal
m How to make appraisaleffective 12

Compensation&Benefits: Introduction,complexitiesininternationalco
mpensationmanagement,internationalandexternal

factors, structureofinternationalcompensation package,
approachestointernationalcompensation management.
InternationalindustrialRelation:introduction,threefactorsoffindustri
Irelation, tradeunion,concernsoftradeunioninmultinationalcompanies,g
v ollectivenegotiation,dispute/conflicts,participativemanagement,dispute 11
settlementmachinery/mechanism. : :

[SuggestedReadings:
o Textbook ofInternational HRMby S.C.GuptaMacmillanIndiaLtd.

e InternationalHumanResourceManagement,Aglobalperspectivepractices&strategiesforcompetitivesucc
essbyJ K. Bhatia forwardedbyDr.AbadAhmad,Deep&DeeppublicationsPvt.Ltd.

SuggestedContinuousEvaluationMethods: . . ‘
In igdition to the theoretical inputs the course will be delivered through Assignments, Presentation, and

i i iswillinstill i isi kingandpracticallearning.
GroupDiscussions. Thiswillinstill instudentasenseof decision ma i ‘
Sllggzsted equivalent online courses: Human Resource Development by Prof. Kailash B L Srivastva,

%nlnstitute of Technology, KharagpurviaSWAYAM.

FurtherSuggestions:.........ooveeeeeeee: " _

N
T~
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.........

...............

............




()plion4:()poralionsnmlSnmply(fIminManagcmem

Ll’i‘?,g[ amme/Clagg: | degree ] T

Year:Fourth 7 Srcmestcr:SE:Yf;:n!ﬁ o
T S ” Block 28
SCLode: ~ P - : e ——— o
€:BBA731 }( ourscT lllc:/\dvanccdstratcgicsin()pcrationsandSuppIyChainMan
—Agement

Courscoutcomcs:Thccoursc I .

onadvancedconceptsinopcrationsandsupplychainAvariet

: , ofteachingandlearningtechniqueswillbeusedtoensurel
camingoutcomes. Amlxoﬂectures,expcricncesharing cas 4 ’ ’ ;
i

]

discussion, numerical problems, a

analyticalskills. ssighments, and quizzes will be used to develop both concepts and

Compulsory
Min.PassingMarks:

TotalNo.otLectures-Tutorials-Practical(inhourspemeek):L—T-P:3-0-0
Topics | Noof

LecturesTot
—_— al=45

Introduction and basics of Operations Strategy: Introdﬁction;

I » fu?a);‘éu?SllOnS; Why is Qperations excellence fundamental to 11
gicsuccess?; What is the strategy?; What is operations
strategy?;
Whatl§thecontentoftheoperationsstrategyinasupplychain?;The
gmatlonsstrategymatrix;Whatistheprocessofoperationsstrategy?
OperationsPerformance:Operationsperformancecanmakeorbreak
11 any  organization; The  five  generic performance 11
objecnves;Therelativeimportanceofperfonnanceobjectiveschangesov
ertime; Trade-offs — are they inevitable?; Targeting and
operationsfocus; Substitute Jor Strategy: ‘New’ approaches to
operations; ’
Keyquestions;Totalqualitymanagement;Leanoperations;Businesspro
cess reengineering; Six sigma; Some common
threads;CapacityStrategy: What is the capacity strategy?; Key

questions; : The
f overalllevelofoperationsstrategy;Thenumberandsizeofsites;Capacity

change;Locationofcapacity;

urchasing and supply strategy: What is the purchasing and
supplystrategy?; Do or buy? The vertical integration decision;
Contractingandrelationships;Whichtypeofarrangement?;Supplynetw
111 orkdynamics;Managing suppliers over time; Purchasing and 12
supplychain risk; process technology strategy: What is process
technologystrategy?; Scale/scalability — the capacity of each unit of
technology;Degree of automation/analytical content’ — what can
each unit oftechnology do?; Degree of coupling/connectivity — how
much isjoinedtogether?; Theproduct-
processmatrix; Thechallengesofinformationtechnology;Evaluatingpro
cesstechnology;Improvement  strategy: ~ Development  and
improvement,  Setting thedirection, Importance—perfonnapce
mapping, o Developing
operationscapabilities,Deploxingt..:apabnlitwsnnthen:narkqt;?rodx:taré:
servicedevelopmentandorgamzat10nMetho¢Thestrateg1cxmpo an
i uestions,Productandservicede
ofproductandsemcedevelopment,Keyq s ctiveonproductand
velopmentasaprocess,Amarketrequirementspersp

servicedevelopment,An . i
\\ Lperationsresourcesperspectxveonproductandsemcedevelopm




|AY

Theproce ssofoperationsstrategy-Formulationandimplementation.
lmnmlatmg operations strategy, What is the role ofalignment?,
Analysis for formulation, The challenges to
operat lqnss( rategyformulation, lowdowcknowwhcnlheformulalirmpr
ocess 1s - complete?, Implementing  operations  strategy, The
1n'(>(‘vs.w?/bp(’mrionssIml(’gy~
Monitoringandcontrol:Strategicmonitoringandcontrol,Monitoringim
plementation—

trackingperformance, Thedynamicsofmonitoringandcontrol, Impleme
ntationrisk, Learning,appropriationandpathdependency,

ReviewandDiscussions:Reviewofkeyconcepts,Industrialimplications

SuggestedReadmgs
Chopra,S.,&Meindl,P.(2007).Supplychainmanagement.Strategy,planning&operation.InDassummasum
marum desmanagement(pp.265-275). Gabler.

2. Joshi, S. & Joshi, R(2015). Designing and implementing global supply chain management. IGI
Global.USA

3. Simchi-Levi,D.,Kaminsky,P.,Simchi-Levi,E.,&Shankar,R.(2008).Designingandmanagingthesupply
chain: concepts, strategiesandcase studies.TataMcGraw-HillEducation.

SuggestedContinuousEvaluationMethods:
In addition to the theoretical inputs the course will be delivered through Assignments, Presentation, and
GroupDiscussions. Thiswillinstill instudentasenseof decision makingandpracticallearning.

Suggestedequivalentonlinecourses:OperationsandSupplyChainManagementbyDr. G.Srinivasa
\Madras,via SWAYAM.

FurtherSuggestions:

e asssesncasessesessecesnecseseisssnesbesesesssssanasenssssaserssacssesseanssnne




I1'C ® C aQr o
Programme/C IQ§5. Degree ] Year:Fourtl ‘ )
ar: | ( Semester:Seventh ]
oo - Block 28
ourseCode: BB " ICourseTitle: S hai
e A732 __[CourseTitle: SupplyChainDesign andDynamics
§ comes: The 'SC O aims : g
cchaisittor s llhc course aims o develop analytical skills for understanding  coordinatios
E ilind ; é Sl_lpply chain. Also, Demonstrate an overall knowledge and skills for emerging concepts
HEIods, andpracticesinthearcaofSupplyChain Analytics. |

_ Credits:3 , Compulsory 7
__ MaxMarks: 25+75 7 Min.PassingMarks:
L ~TotalNo.ofLectures-Tutorials-Practical(inhoursperweek):L-T-P:3-0-0
. Topics - ' ( ‘No..
Unit ofLectur
esTotal=

ﬂrvsrrafegfm'alueqﬁnmswl};;g;&rhdri&éiﬁg;;é%;r);zhce:Ferfo?ﬁancérﬁéésureme

| ntsarchitecture— 1
typgs,contex.ts,andperspectivesofmetrics;Managingperformancewithinthesupply
chainandlogisticsfunctions—

alignment,incentives,andstrategicimpact; DesignanddevelopmentofaPerformanc
e; Dashboard for your Supply Chain and Logistics Operations; Useof
perfonpapce_ .E.)ex.lchmarkmg for financial justification of supply chain
Endloglstlcsmltlatlves;Strateglcperformancemanagementforperipheralpartners—

suppliers,co-
ack'ers,andclientsTechnologyforperformancemeasuringandmanagement—
r.nobxIereporting,bigdataanalytics,availabletools; Discussions on technology
zssugs:l?esign a supply chain and logisticsservices performance, dashboard,
applications for building dashboards,
mobilereportingandbigdataanalytics;Discussionsonculturalissues:Results-
OrientedWorkEnvironments(ROWE),performance-
basedincentives&humantalentevaluation,and
lofbusinesspartners A
ISCM Decision Making Techniques:First touch with the supply chain;
Il Roughsketch of what “Supply chain objectives” means; A rough overview of
strategic“Supplychaindecision”; TheBusinessStrategyandtheBusinesstarget:Mar
etsegment-attributes;Financialobjectives-Companyvaluesand
;]sgtrategicaims,Decisioninamulti-criteriaenvironmen_t.
rocessStructure:Processorganization. Artisan—Line—Functional, Simulation

nd examples, Strength and Weaknesses, Supply chain view
andmanagerialfocus, MTS/MTOandlatedifferentiation,supplyChaincoordinatio
Contracts:Basic,Coordination,StochasticDemand,RiskAverseSupplyChain,§

upplyChainGame: SupplyChaincoordinationin
symmetricInformation,UnderstandingBargainingPowerinSCM

managingperformance

11

I 12

ramework Of e-Business: Basics, Comparison and convention, Lead
timeCompetition, Sustainable Supply Chain Management: What Is SSCM,
CurrentPractices,Reviewanddiscussions:ReviewofKeyconcepts,Indusm'al

Implications;Recap, ProjectPresentations

11

v

SuggestedReadings: .
1. Lewis,M.,&Slack,N.(2014). Operationsstrategy.Pearson Education.

2. Stevenson,W.J.(2015). Operationsmanagement.McGraw—hill. _
3. VanMieghem,J.,&Allon,G.(2008).Operationsstrategy.Belmont,MA.' Dynamicldeas.

SuggestedContinuousEvaluationMethods: ' _ ‘ ‘
InadditiontothetheoreticalinputsthecodrsewillbedelweredthroughA551gnments,Presentanon,andGroulescuss

ions. Thiswillinstill instudenta sense ofdecisionmakingand practicalleaming.

Su i t
- gandAnalyticsforSuppIyChainManagementbyDr.AnupamGhosh, IITKharagpur,

onlinecourses:Modellin
ViaSSWAYAM.

.............................
.................................

FurtherSuggestions:




Pro rémmé/(‘]aﬁ
LUl §:Degree ] Year:Fourth Semester:Seve tl
. ster:Seventh
R o Block 29 : S—
‘ourseCode: - -
Course « CBB/\?}} ]( ourseTitle:DemandandRevenue Analytics ' T
‘ourse outcomes: Upon sy A

demanddrivers : P ;
nceve s to (10111311(13 m specific industries, able to obtain a price-demand relationship, optimal prices
b U}'f&awarg otrcvcnucmnnagcmcm practices.

ceessful completion of this course, students will be able tolist and relate

Credits:3 7 Compulsory
I ~Max Marks: 25415 - Min.PassingMarks: -
- _ TotalNo.ofLectures-Tutorials-Practical(inhoursperweek): L-T-P:3-0-0
X Topics No. of
Unit LecturesTot
- al=45
[ntroductiontopricingandrevenueoptimization:Introduction,Needforr
1 cvenuemanagementTheories, Whatispricingstrategy? 11

Demand  functions and price optimization: Price-response
J{ | function;Competition:Economicsofpricing,DemandFunction,Bertran 11
dCompetition,Therelativeimportanceofpricingobjectiveschanges
overtime, Trade-offs, Targetingandpricing

Demand  Analytics: Demand Drivers, ‘New’ approaches tqg
forecastdemand,Price- ’
- [responseestimation,Keyquestions,Somecommonthreads, - Pricing:
111 Price differentiation, Volume discounts, Arbitrageand cannibalization 12
Consumer welfare, Revenue Analytics.
RevenueManagement,CapacityAllocation,Overbooking, MarkdownPri
cing.

- Improvement  pricingstrategy: Customized Pricing, List prices
vs.customized prices, Responses to competitor bids; Applications:
v NewDirectionsinRevenueManagement,IndustryApplications,Recap, 11
\ProjectPresentations

SuggestedReadings:
1. Bodea, T., & Ferguson, M. (2014). Segmentation, revenue management and pricing

analytics.Routledge.
2.  Phillips,R.L.(2018).Pricingcreditproducts.StanfordUniversityPress.
3. Talluri K.T.,&VanRyzin,G.J.(2006). 771etheoryandpracticeofrevenuemanagement(V 01.68).

SpringerScience&BusinessMedia.

SuggestedContinuousEvaluationMethods: . . ‘
In addition to the theoretical inputs the course will be delivered through Assignments, Presentation, and

GroupDiscussions. Thiswillinstill instudentasenseof decision makingandpracticallearning.

Suggested equivalent online courses: Supply Chain Analytics by Dr. Rajat Agarwal, Indian Institute
ofTechnology,RoorkeeviaSWAYAM.

B e 0080000000008 880000000000000000008000000000R0TRR0R R RS
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FurtherSuggestions:
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( Pl"(}zﬁi}'}!}ne/gass:l)egrcc { Year:Fourth f Semester: Seventh

- Block 29

@@%@g%mm CourseTitle: Digital SupplyChainManagement :
Courseoutcomes:llpon successful completion of this course, students will he able Identifyopportunitiesfor
creating supply chain  value using digitization, analytics, and automation.  Driveautomation through
network and  production optimization, Identify organizational
VulnerabililiCS‘and]cvcragcncwlcchnologicalsolllti(ms./\]sowillundcrstan(lt()usc
BusinessAnalyticstobetterforecast
andthewaytolcadsupplychaindigitaltransformation

Credits:3 ‘ Compulsory ——
- Max.Marks: 25+75 ' ' ‘Min;l”aSrSif»lgMarlS?{ _
N TolalNo.oﬂx:cturcs-'l‘utorials;Practical(inhoursperweek):L-T-P:3—0-0_ o
Topics o ' [ No.of
Unit LecturesTot

al=45

Introduction to  Digital Technologies and  Supply
I ChainManagement; 11
ControllingtheBullwhipandthe Valueof
Information .
SupplyChainIntegration.Push-PullandComplexityReduction; v
II SupplyChainSegmentation; 11

' UsingBigDatatoImproveOperat '
ions;SupplyChainResiliency;SupplyChainFlexibility
InventoryManagementandRiskPoolingStrategies;SupplyContractsan
dRiskSharingStrategies;StrategicPartnedng;NetworkPlanning;TheG

I reen Supply Chain
. 12
IT andBusinessProcesses;CustomerValueandOperationsStrategy, Sum '
v mary and Assignments Presentation, Recap, ProjectPresentations
1
SuggestedReadings:

L. Manners-Bell,J.,&Lyon,K.(2019).TheLogislicsandSuppIyChain]nnovationHandbook:Disruptive
Technologies and NewBusinessModels K oganPage Publishers.
2. Lamb,F.(2013).Industrialautomation:hands-on.McGraw-Hill Education.

3. Simchi-
Levi,D.(2010). Operationsrules:deliven'ngcustomervaIuethroughﬂexibleoperatiom.MitPress.
4. Simchi-Levi,D.,Kaminsky,P.,&Simchi-Levi,E.(2004). ManagingTheSupply Chain:Definitive

Guide.TataMcGraw-HillEducation.

SuggestedContinuousEvaluationMethods:
In addition to the theoretical inputs the course will be delivered through Assignments, Presentation, and
GroupDiscussions. Thiswillinstill instudentasenseof decision makingandpracticallearning.

Suggested equivalent online courses:Global Supply Chain Managementby Prof.
N.Viswanadham,IIScBangalore, viaSWAYAM.




T cC Year:Four

Programme/Class: Degre | urth [ S :
R Block 3¢ nemester: Seventh
[ - CourseTitle:Cireulartin
Coursc(‘odciﬂn/\735 : ‘qu" < m‘ul.Anl,(,(mnmynn(lSlmminnhch,,,(‘r-,”,l
C{ii.}eéo{itcolllcsiUl"m‘;"'ic“‘ ticomp LIl(m()nhlS(:()llrsc,stll(](‘,nlﬂwi”h(‘ o

i . shainsarcimport SOCi oty ) o >
WhyrawmmcrmIsnpm)’@q N IW} anttosociety; Howcire,
oS G cd, o) e

changcsinourcconomlL H I‘ honeedsto \
aconofiiyd rca]it)’i“"‘" Iowgovm\mcntsandrq;ul esaredoin gtomakethecircylar

e Credits:3 ar economy.,
~ Max.Marks: 25+75 (.,'ompulsory

T M oc T R Min.Passing '
]marlNrO'Oﬂ‘c,L!“_rQST I“'9“"'S“Pfactical(inhourspcrweelkn)'L‘i?ljl:’%\df? r(;(si '

anning
e abletoaddre
Haritycanbenef

. B efitug; Wh
hcmvolvcd;Whatbusincss \

m()rscansupporlthccircul

ssthcf(;llnwingqucqtions:
cre

{ TOpics . [ N(;of .
— LecturesTot
i\jgrcs:uqls, where materials come “ff(‘)ilhj“zl-rid\bﬁﬁ('l;;?ationa]e for a5

ysociety  needs more circularity; Mining, Mining and 11

Sustainability,FromMiningtoMetal-
Th}?S“p.plychain;ValueandGovemance,
%Zﬁlrt%elxlﬁn; lT.rapsitiontoa(?ircularEconom : | -
depth o odels: circular business moc'lels are explored in- ]
economicandsocialvalrange _ ofways .forbusmgss to create 11
uearedlscussed,Theroleofbusmessmthecnrcular
cconomy, The nuts and Bolts of a circular business model,
Keystrfitegiesforcircularbusinessmodels,Combiningcircular
strategles with the circular business model planning tool,
Mapgmg@ebusinessandsocialenvironment.
Circular design, Innovation and Assessment-Designing materials
foracirculareconomy.Opportunitiesandchallenges;EcodesignStrategies
,IntroductiontoNanotechnology,Assessingtheenvironmental
m sustainability of circular systems: Tools and 12
ethods,Assessingresourcecfﬁciency;PoliciesandNetworks:Roleofgo
ernmentsandnetworksandhowpoli'ciesandsharingbestpractices carl
nable the circular economy, From waste to materials,past policy,
solutions, Overview of policies for acircular economy,extended
X ' L roducer  responsibility, The  eco-design  directive fo

circulareconomy;.

CircularSocieties:Newnorms,formsofengagement,socialsystems,andin

stitutions, needed bythecircular economy andhowwe, as individuals|

v can help society become more circular:  Societalvalue 11
Societalimpactofconsumption,AglobalValue,ALocalview-

Changeclosetohome,Who owns it?;Recap, ProjectPresentations

SuggestedReadings: .

1. DeAngelis,R.(2018).Businessmodelsinthecirculareconomy: Concepts,examplesandtheory.Spri

nger.
2. Vgeetman,C. (2016).Acirculareconomyhandbookforbusinessandsupplychains:Repair,remake, re
design, rethink.Kogan Page Publishers.
3. Schwab,K.(2017).Thefourthindustrialrevolution.Currency.
4. Stahel,W.R.(2019).Thecirculareconomy: Auser'sguide.Routledge.

SuggestedContinuousEvaluationMethods: . ' -
In fgdition to the theoretical inputs the course will be delivered through Assignments, Presentationgand .

GroupDiscussions. Thiswillinstill instudentasenseof decision makingandpracticallearning.
Suggested equivalent online courses:Global Supply Chain Managementby Prof.
N.Viswanadham, [IScBangalore, viaSWAYAM.
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Pro

ﬁhg_ra’m‘mc/(; 'lrass:l)cg}cc ] Year:Fourth Ser B

Block 30 e Seventh ]
Eﬁ)‘g‘rscCQdc:Illl/\ﬂ(w ]('mn'sc'l’illcz /\gilcSys(cnmnndl,canManagcmem 7 |
Course outcomes: Afier successfully completing this course, yoy l

~ . . . . Wl” ")e a R o
conceptsof adaptive planning, iterative development, and continuoy ble to embrag

ver: b5 S imprc Al
deliveries andvaluce tocustomers andsupplicrs, provement - resulting in early j
. Credits:3 - e :
T Max.Marks: 25+75 ' - - (/Om[?u'snry I

Min. PassingMarks:

TotalNo.ofl &‘Cll'!‘c*'l'lllorials-l)ractic;q](i'nhou'_spcrWeék~)~_[-T_,P,',3 |

Topics —
No. of
I LecturesTot
ﬁczqz:]ﬂ;;)ulnd(érlim1sa;\7/;11’rinc§)?é§Fﬁurp0seof i
€an;ValueStream apping;JIT &KanBan:p k 3
|ValuetotheOrganization rowaoke; |
Philosophyand‘cW ‘
! . gile: Agileiterativeplanning, ]
II D.axl).'Executlon,SCRUM;AgileManufacturing P ; 11 |
SixSigmaFoundations-
P.nncnples,RoIesa11dResponsibilities;QualityToolsand Six
SigmaMetrics; TeamBasics
111 12 i
Case Studies and Simulations on Lean Systems and ]
AgileManagement, Recap, Project Presentations
v 11
SuggestedReadings:
1. James,Turner.(2020). Lean: T} heBeginnersBible NellyBLInternational Consulting
2. Sarkar,Debashis(201 2).LessonsinLeanManagement:53 ideastotransformservices,
WestlandBooks
3. Morgan,John andMartinBrenig- Jones, LeanSixSigmafor Dummies, Wiley
SuggestedContinuousEvaluationMethods: ) .
I addition to the theoretical inputs the course will be delivered through AsmgnmentS,. Presentation, and ;
GroupDiscussions. Thiswillinstill instudentasenseof decision makingandpracticallearning, J

Suggested equivalent online courses:Global Supply Chain Managementby Prof.
N.Viswanadham,lIScBangalore, viaSWAYAM.
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